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For anyone who could use proof that the world is full of 
good people, this beautifully illustrated book features 101 
stories of human decency from Upworthy, the beloved 
social media brand that reaches more than 100 million 
people per month.

U P WO RT H Y ’ S 
G O O D  P E O P L E

P U B L I C I T Y
• National TV, radio, print and online outreach
• Pitch excerpts (US & UK)
• TV & Radio satellite tour
• Celebrity influencer mailing
• Possible LA bookstore event 
• Gift guide pitches

C O N S U M E R  M A R K E T I N G
• Pre-order campaign starting January 17
• National Geographic print & digital ads
• Division-D behavioral ads targeting fans, self-

help readers, and optimists 
• Advertorial (800+ sites, 200 mill impressions)
• Goodreads promotion & giveaway
• Cross-promotion with Upworthy on social, 

email, online and thru their book club
• Social media campaign with paid ads

T R A D E / L I B R A RY
• Bookpage ads
• B&N galley mailing
• B&N sweepstakes
• ABA galley mailing (750 in March)
• Bookshop.org ads
• Porchlight bulk order site
• Publishers’ Weekly cover wrap, ads & promotion
• Ingram and Baker & Taylor ads
• Feature title at TLA and ALA shows
• Bookbuzz title
• NetGalley eblast (May)
• Edelweiss banner
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