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Around the world, more and more of us 
are moving to cities and establishing our 
homes there. The urban landscape offers 
a multitude of enticing options: from cozy 
apartments to chic duplexes to historic 
townhouses. Whether it be Sao Paolo or 
Stockholm, Tokyo or Toronto, urban environs 
influence choices of furniture, accessories, 
and interior design—perhaps even as much 
as the character of the inhabitants.

This book takes readers across the thresh-
olds of these contemporary dwellings. 
Conversations with those who outfit the 
spaces and with those who live within the 
lavish domiciles paint a narrative of modern 
materials and classic style. 

Bohemian Residence's detailed portraits 
provide a tantalizing tour through contem-
porary interiors in cities worldwide. 

Editors: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: ca. € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-929-3

From vertical living to upscale townhouses, these city abodes showcase inviting and 
innovative metropolitan interiors and lifestyles.

Metropolitan Apartments 
and Interior Design

Release: August 2017

BOHEMIAN 
RESIDENCE

[  SAMPLE COVER  ]
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Where can you start your morning routine 
and unwind and relax at the end of a long 
day? The bathroom. It can be a sanctuary 
within one’s own four walls or a place to 
pause before rushing out of the door. From 
the utilitarian to the luxurious and from the 
Victorian-influenced to the modern, these 
rooms are also showcases for stunning design. 

Whether looking for resourceful solu-
tions for a guest bathroom or rich details to 
add to a decadent master bath, one is sure to 
find inspiration within the pages of Take a 
Bath. Examples from large firms and smaller 
designers pair with conversations with those 
who create the practical and splendid spaces. 

Editors: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 21 × 26 cm
Price: ca. € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-917-0

An oasis within the home: contemporary bathroom design that can be simultane-
ously luxurious and functional.

Interior Design  
for Bathrooms

Release: August 2017

TAKE A BATH

[  SAMPLE COVER  ]
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People love to go out and indulge their senses 
by trying new restaurants. Pastel colors, hy-
per-realistic murals, indoor jungles, curved 
and luxurious couches, golden accents, and 
soft light. Designers, architects and restau-
rateurs transform a night out at a restaurant 
into a unique and memorable experience. An 
array of interiors creatively correspond with 
each particular menu’s offerings; Appetizer 
visits fashionable bars, tasteful eateries, cozy 
cafes, mobile food trucks and everything in 
between.

Exquisite room concepts are realized with 
unusual ideas and materials, and experts 
showcase how to create dream rooms in din-
ing realms. Within Appetizer awaits a range 
of inspiration for all who wish to satisfy 
their visual hunger.

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: ca. € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-930-9

Interior designers and architects are creating unforgettable spaces and setting 
stunning new standards for restaurants, bars, cafes.

New Interiors, Designs and 
Concepts for Food Places 

Release: September 2017

APPETIZER

[  SAMPLE COVER  ]
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From one side of the globe to the other, Isay 
Weinfeld is one of the most sought-after ar-
chitects. Weinfeld is inimitable in the realm 
of combining modern elegance with tropical 
lightness. Under his hand, lushly landscaped 
courtyards and long corridors open into wide 
spaces: a view of a pool or a dramatic indoor 
waterfall. The Brazilian architect’s works are 
characterized by glass and concrete, dark 
wood shades and soft color accents; all ele-
ments of a special brand of distinguished 
restraint.

Isay Weinfeld, a volume dedicated to an 
architect who rarely discusses his own work, 
shows the full range of homes and hotels 
designed for prominent artists, actors, film-
makers, and businessmen. Previously un-
published photographs visually describe his 
work and discussions of unique projects give 
insight into Weinfeld’s fine set of skills.

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 320 pages, 24 × 30 cm
Price: ca. € 49.90 (D) £ 45 $ 69
ISBN: 978-3-89955-931-6

Bauhaus minimalism meets tasteful elegance. The Brazilian architect Isay Weinfeld 
designs houses and hotels in style.

Release: September 2017

ISAY WEINFELD

[  SAMPLE COVER  ]
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Spectacular and reflective. Unpretentious 
and efficient. These interiors welcome habi-
tation and spark curiosity while embodying 
the foundations of minimalism and bygone 
visions of the future. Inside Utopia delves into 
the rhyme and reason behind past designs 
that we still interact with today. 

The architects, the owners, and the crafts-
men who work behind the scenes created 
amorphous interiors that invite the mind 
to wander. At the time they were futuristic, 
confident, utopian, idealistic—we may not 
realize it, but they have shaped our current 
living concepts, and even now, they inspire 
us anew. Previously it has been difficult to 
attain access to these preserved interiors, 
but Inside Utopia unearths what was before 
unseen.

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages, 24.5 × 33 cm
Price: € 49.90 (D)  £ 45  $ 69
ISBN: 978-3-89955-696-4

Interiors and apartments that are simultaneously radical, visionary, exciting,  
and poetic. Spaces that seem like sets from a science fiction film. Inside Utopia 
shows the future of living that architects and designers have envisioned.

Visionary Interiors and 
Futuristic Homes

INSIDE UTOPIA

From country house to chalet, New Romance 
highlights the charm and grace of interi-
ors. Soft classic tones and unfinished woods 
provide the look and feel of dreamy antiq-
uity. Mudrooms and breezeways bring the 
bright airiness of rustic outdoor spaces with-
in the walls of beautiful homes and residenc-
es. The classic lines and traditional textures 
nestled within a palette of pale greys and rosé 
tones add to the visual storyline: soft and so-
phisticated, nostalgic and contemporary.

New Romance features the impeccably 
stylized and the casually comfortable whilst 
providing creative insight and inspiration 
for established interior designers, quixotic 
stylists, and those undertaking their own DIY 
projects. This romantic collection presents an 
array of desirable and divine dream homes.  

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-697-1

The raw charm of rustic farmhouses, the inviting ease of country homes:  
New Romance presents romantic interiors inspired by modernity. Soft palettes,  
natural materials, and corresponding accessories create an atmosphere that  
produces both warmth and comfort.

Contemporary Countrystyle 
Interiors

NEW ROMANCE

244 

A t first glance, this 
restoration of a 
sixteenth-century 

merchant’s house in Hastings, 
England, appears to bring back 
its original Tudor glory. But a 
closer look reveals something 
quite extraordinary: a house 
whose original structure 
remains intact but benefits 
from subsequent centuries of 
domestic design and technology. 
Rooms that look like galleries in 
a village museum are equipped 
with eighteenth-century 
plumbing, nineteenth-century 
heating, and twentieth-century 
electricity. Fixtures and fittings 
sourced from salvage yards 
and antique fairs add to a 
feeling of stealing away into the 
past, but the house has all the 
comforts required for modern 
living. In renovating the house, 
owner Alastair Hendy studied 
sixteenth-century building 
techniques and employed 
local builders and craftsmen to 
replicate them. Details include 
lead and copper nails around 
the sinks and lath, horsehair, 
and lime plaster on the walls. 
Floorboards and latch doors 
are made out of dismantled oak 
groynes from local beaches. 
While others would have 
modernized this run-down home 
until it had lost its charm, Hendy 
carefully created a wrinkle in 
time that sends you right back to 
the Elizabethan age.

Tudor Hut – Hastings, England

Photography by MICHAEL PAUL

Past  
FORWARD

40 

Before the building from 1895 (below) was 
converted into a family house, it was used as a 

convalescent home. On the raised first floor, old 
furniture has been arranged in a modern layout: 
the doors of a small cupboard were once part of 

a muntin window, the iron bed was found by 
Lena Schimmelbusch in England. Right: The 

two-tone stairway in the entrance hall. 

2 

M odern interiors are as multifaceted 
as the people who live in them, 
from penthouses with exposed 

brick walls to marble bathrooms with glossy 
pink furnishings, through to highly stylish, 
glamorous apartments à la Jean-Louis 
Deniot. But country-style interiors or a 
touch of the romantic—is that even allowed 
today? 

Of course it is. Every time a storm brews 
somewhere in the world, its impact is re-
flected in design: the colder and harsher it 
is outside, the warmer and cozier our inte-
riors become. Urbanization, globalization, 
and economization have a flipside that re-
sults in a yearning for the countryside, for 
nature, and for locally made products. There 
is a growing appreciation of craftwork, hand-
made furniture with regional influences, 
colors inspired by the local landscape, and 
patterns derived from folklore. And each 
of these elements can seem just as person-
al as the rooms in which they are found. 
Originating in rural regions, this style is, 
for all intents and purposes, the first type of 
interior design that ever existed. People all 
over the world lived in homesteads and huts 
long before they came together in cities and took to the latest trends. 
Shaped by local and family traditions, these rural dwellings were 
influenced by the character and taste of their inhabitants, and the 
simplicity of country life.

Text by SALLY FULS

In recent years, many city dwellers have re-
located to the meadows and forests of the 
countryside, though the trend has focused 
on purist cabins decorated in a clean, re-
served, and masculine style. More often than 
not, the decor has entailed axes hanging on 
lightly stained wooden walls rather than oil 
paintings in ornate brass frames hanging on 
wallpaper. Generally dismissed as a “coun-
try farmhouse style,” the latter immediately 
conjures up images of pressed lavender blos-
soms, cast iron breadbaskets in the shape 
of hens, and crudely turned sideboards. But 
even a poem by Goethe can seem like kitsch 
when appearing on the side of a coffee mug. 
Context is always key.

With regard to architecture, the context is 
determined first and foremost by location: 
a wooden hut blackened with smoke at the 
foot of a volcano in Iceland (see PP. 50  –  59) 
certainly looks different than a light- flooded 
apartment in Sóller (see PP. 264  –  269). To 
put it another way, there are as many varia-
tions on this country style as there are re-
gions. But all country houses have some-
thing in common: when you walk into one, 
no matter where in the world, nature rarely 

remains outside. The furniture is carved from wood, preferably from 
the same types of trees native to the area; cushions are covered in 
coarse linen, ottomans in leather, and tables are supported by solid 
bases made of stone. Polyester and synthetic materials have no place 

When you step into 
a country house—no 
matter where you are 

in the world—nature is 
never far behind.

Introduction

Into the
COUNTRYSIDE



1514 RECENT LIST RECENT LIST

Architecture Architecture

Upgrade explores architectural and design 
concepts that seek to enhance and repur-
pose our surroundings from slight changes 
to complete renovations. Extensions upon 
a rooftop. Factories turned into relaxing 
retreats. Wood additions contrasting with 
antique brick exteriors. Through engaging 
anecdotes and inspiriting images, Upgrade 
provides vibrant exemplars and enthusiasm 
for revamping existing spaces.

Repurposing the unused: be it an empty 
chapel that becomes an inviting writer’s 
nook or a rotten barn converted into a cozy 
living space for a small family. The projects 
illustrate the possibility of adding a touch 
of the new to the old: farmhouses adorned 
with modern glass additions or churches 
whose traditional lines now frame an office. 
What are ruins to some become another’s 
architectural playground.

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 40  $ 50
ISBN: 978-3-89955-699-5

Adding. Extending. Transforming. Upgrade breathes new life into forgotten  
architecture. Past structures are consciously preserved and revamped, expanded 
and altered, to create something exciting and enticing.

Home Extensions, 
Alterations and 
Refurbishments

UPGRADE

81 80 The Dovecote

Playing with  
MINIMAL SPACE 
AZO Sequeira Arquitectos  
Associados
Dates from: ca. 1920
SOUTELO, PORTUGAL

Before modification

A disused dovecote in the 
garden of a family home 
was transformed into a 
minimal and magical play 
house. 

courses in conservation. Quite simply, 
the needs of the moment have com-
pelled them into an understanding 
and appreciation of the building tech-
niques and materials of the past, not 
to mention how these must be reor-
dered and restructured to create envi-
ronments suitable to the modern age. 
Those who excel in their own profes-
sion are often obsessive about their 
area of expertise. Zecc are no different. 
The interest in renovation, they say, “is 
purely the result of our fascination for 
this after our first project in this area.”

In many ways, we are entering into a 
new phase with how historic build-
ings are dealt with in our cities, largely 
due the increasing drive towards 
urban living. “The attitude towards 
the transformation of old and mon-
umental buildings had to change,” 
says Kellerhuis. “Now governments 
and municipalities are more progres-
sive towards transformations than 
ten, twenty years ago.” We still want 
to retain our sense of continuity with 
our past, but we have changed our 
attitude about how to do so.  

Zecc preserved many 
of the church’s  
large open spaces 
and original features. 
Living areas are 
modular and could 
be removed without 
affecting the structure. 

The increasing 
urbanization of Utrecht 

is creating a lot of 
potential for new work.

RAILWAY LIVING  
Revamped 
Zecc Architecten BV
Dates from: 1867
SANTPOORT, THE NETHERLANDS

THE PROJECT INVOLVED
the transformation and expansion of a 
railway cottage next to the Sant poort- 
Noord station, only 25 minutes away 
from Amsterdam by train. The house is 
indeed in an exceptional position; on 
one side it is bounded by the railway 
line that runs between Amsterdam and 
Ijmuiden, and on the other by the Zuid 
Kennemerland National Park, which is 
full of sand dunes and beaches. →

Small Homes, Grand Living’s collection of proj-
ects and homes pays homage to the iconic in-
novation within small living areas and shows 
the creative usage of space in continually 
expanding cities.

Compact flats perched atop the roofs of 
high-rise buildings. A one-bedroom apart-
ment that houses a family of four. As more 
people move to the city, the question of 
where they will live naturally arises. These 
cozy cocoons show the personality and in-
novation of those living inside: a home is 
both shelter and a welcoming reflection of 
the residents. Small Homes, Grand Living of-
fers real interior design solutions from the 
imaginations of the occupants.

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 21 × 26 cm
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-698-8

Limited space, immense possibilities. Small Homes, Grand Living shows how  
to make use of modest-sized rooms and how to turn a small apartment into  
your personal design marvel.

Interior Design for Compact 
Spaces

SMALL HOMES, 
GRAND LIVING

134 135 

The apartment is located on the first floor of a 
four-building residential complex in central Tel Aviv, 
near the Tel Aviv Museum of Art, the Israeli Opera, 
and the Cameri Theater. It was designed in the 
1950s by Dov Karmi, one of the most important 
architects of the modernist movement in Israel. 
Boasting the world’s largest number of build-
ings — more than 4,000 — built in the Bauhaus-
inspired International Style, Tel Aviv is widely 

New life is breathed into the recessed  
balcony of a modernist apartment  
in Tel Aviv, which has been transformed  
into an artist’s studio brimming  
with hidden treasures.

A balcony can serve a variety of purposes: as a 
small outdoor space to rejuvenate, a vantage 
point from which to view the surroundings, a 

place of lively gatherings, or a place for solitary con-
templation. It provides a source of fresh air and, in 
the case of recessed balconies, so-called “loggias,” 
shades and privacy, as a threshold between one’s pri-
vate abode and the outside world. For Sylvie Ye’arit 
Sheftel, the great potential of such a liminal space 
was precisely what she was looking for when she 
purchased her apartment in Tel Aviv. “The reason 
why I moved to this apartment was to create a space 
for my work as an artist,” she explains.

Working primarily within the medium of art 
photography, Sheftel was looking for an apartment 
that could also accommodate a dedicated studio for 
her creative output, as well as her private collection 
of artwork. With approximately 80 m² (861 ft²) and 
three rooms, her new home was somewhat larger 
than her previous one-bedroom apartment — and 
more importantly, it offered a unique space waiting 
to be revived. 

Made 
to Measure

known as the “White City” (for the prevalent use of 
white concrete), and was awarded the status of a 
World Cultural Heritage Site by UNESCO in 2003. 

The recessed balcony of Sheftel’s new apart-
ment might originally have been intended to catch 
the cool breeze blowing in from the Mediterranean 
Sea on hot summer nights. During the course of its 
60-year history, however, it had been used for a vari-
ety of functions according to the needs of its various 

owners. By the time Sheftel purchased the apart-
ment, the balcony had been closed off entirely and 
the space immediately behind it had transformed 
from being an airy kitchen to a bedroom with a sin-
gle small window. 

Above The modular floor-to-ceiling system includes 36 drawers 
and storage compartments, multifunctional display panels, and a 
hidden bed that transforms the studio into a guest room.

Location   Tel Aviv, Israel
Residents   1
Size   25 m² (270 ft²)
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Handmade timber 
cabinets create  
a feeling of warmth
This 50 m² (538 ft²) apartment in New Zealand — 
 home of Wiredog Architecture — was designed around 
the principles established by Makoto Masuzawa for 
his 1952 minimal house. The diminutive size is a 
constraint, meaning that spaces have to merge with 
each other. All the spaces are arranged around a 
central double-volume living area, including the 
open-plan kitchen. The upstairs bedroom and study 
enclose the living area. Only two primary materials are 
used: inexpensive American ash and Italian poplar 
plywood. Together with his father, the architect built 
all the internal joinery, including the kitchen that hangs 
from the joists of the mezzanine above. 

112 

Stairs might seem to have one of 
the simplest functions: providing 
access from one level to another,  
but strict regulations often mean 
that they consume a lot of space. 
When adapting stairs to fit small 
sites, there are a myriad of options 
that allow them to be multifunc-
tional. They can double up as stor-
age solutions, including shelving 
and cupboards, or, by using ladders, 
can condense the amount of space 
needed to the bare minimum. Hanging bicycles from the stairs 

Due to the small size of this low-cost sustainable house designed by 
Interface Studio Architects, innovative solutions had to be found  

for storage. This included using generally underused spaces, like the 
underside of the stairs, that is cleverly used as a space to hang bicycles.

Stairs-cum-storage
This home in Koriyama, Japan, takes its cues from traditional 
Japanese carpentry techniques that combine staircases 
with storage in order to maximize space. Architect Kotaro Anzai 
has designed a bespoke staircase that features a myriad of 
drawers and pigeonhole cupboards built from plywood and ash 
wood. Handles shaped like numbers help to organize the storage 
in which the owners keep their crockery. 

SABO Projects has used a small desk space  
and storage wall to create a feature within the 
open-plan space of this Brooklyn loft apart-
ment. Stacked timber boxes create storage 
within a partition wall that also accommodates 
a desk. The irregular combination of white and 
oak boxes also conceal stairs leading up to a 
mezzanine play area. 

Stacked boxes of 
storage 

Staircases

40 40 

for pedestrians as they pass by. Projecting, box-
like balconies cantilever off the facade in an offset 
arrangement, bringing a sense of the dynamic to 
an otherwise rigid compositional structure. By 
literally standing out, they draw attention from the 
outside, while maintaining a sense of discretion as 
they recede back into the facade. While the ground 
level garage is concealed behind a band of white 
corrugated steel doors, a delicate mesh covering 

Thoughtful design is the key to living  
small in this community of highly efficient 
apartments in Buenos Aires.

H ow can architecture redefine domestic space? 
How can minimum space be maximized? How 
can people live in harmony with their environ-

ment? How can housing be affordable while upholding 
high standards aesthetically and sustainably? These 
are some of the questions explored by IR Arquitectura, 
a collective of architects and industrial designers 
founded in 2008 in Buenos Aires by Luciano Intile and 
Andrés Rogers. In their apartment project, Quintana 
4598, they examined how to optimize compact and 
affordable living using thoughtful design. 

The multifamily house was built in Saavedra, a 
relatively quiet, residential neighborhood in the 
north of Buenos Aires. The architects, whose office 
is just six blocks away from the site, had already 
built another small multifamily building there a few 
years before and appreciated the area for its large 
green parks where residents can enjoy communal 
spaces for recreation and relaxation.

From the street, the modern five-story building 
on the corner junction of two streets fits well into 
the neighborhood and aligns with the surrounding 
older buildings in scale, color, and rhythm. The 
ground-level corner has been recessed to create a 
covered entrance that flows directly onto the side-
walk intersection, creating a moment of interaction 

Modular 
Minimalism

Location   Buenos Aires, Argentina
Residents   1
Size   32 m² (344 ft²)
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Modern and minimalist. Rational but stylish. 
The world of Scandinavian architecture is a 
visual vault of grace, understated elegance, 
function, and tradition. From tile-covered 
roofs born from the existence of nearby clay 
deposits to large windows that let in light 
during the shorter winter days, Scandinavia 
Dreaming provides insight into Nordic design 
and showcases the skilled craftsmanship. 

Artisans fresh from design school breathe 
new life into the traditional usage of tile, 
wood, glass, ceramics, and other customarily 
Nordic materials. Scandinavia Dreaming tells 
their story and that of their predecessors: 
an aesthetic and historic journey through a 
world of style and heritage. Reading between 
the sleek lines and delving into the rich tra-
ditions: the balanced and stylish aesthetic of 
Scandinavian architecture inspires global 
mimicry.

Editors: Gestalten & Angel Trinidad
Features: Full color, hardcover,  
stitch bound, 288 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 35  $ 60
ISBN: 978-3-89955-670-4

Scandinavian design has a worldwide reputation for the effortless combination  
of classical restraint and warm materials. Nordic solutions and inspirations create 
an aesthetically balanced and traditionally elegant space. 

Nordic Homes,  
Interiors and Design

SCANDINAVIA 
DREAMING

Northern Delights reveals why hardly any oth-
er interior or product design is so timeless, 
so functional, so aesthetic, and of such high 
quality as that of Sweden, Norway, Finland, 
and Denmark. The book’s stunning selection 
of Scandinavian design ranges from individ-
ual products to skillfully staged living spaces. 
It showcases classic, minimal, rustic, and 
pop styles that are united by their simplicity, 
functionality, and love of light. Although it 
also presents iconic designs, the book focuses 
on the work of young talents who are con-
sciously building upon local sustainable de-
sign traditions and further developing them 
in a way that is consistent, intelligent, and 
reflects an unerring sense of style.

Editors: Emma Fexeus & Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 35  $ 60
ISBN: 978-3-89955-472-4

Its timeless beauty, premium quality, and humane functionality make 
Scandinavian design ideal for homes, offices, and any other rooms in which people 
should feel comfortable.

Scandinavian Homes,  
Interiors and Design

NORTHERN 
DELIGHTS
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We all need to be somewhere else, just for 
a little while. The cabin is that somewhere 
else. They allow us to get into a different 
state of mind, one where we can just have 
a good time. Four walls and a roof and a 
weekend —these getaways free us from  
the distracting and unessential, and put us 
back in touch with nature and our own inner 
peace. In cabins, we can savor solitude or share 
experiences with friends among mountains, 
rivers, woods, and wildlife. The Hinterland ex-
plores architecture and design approaches to 
creating the refuges that refresh and revitalize 
amidst the beauty of nature.

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 35  $ 60
ISBN: 978-3-89955-663-6

The cabin has become our third place, our hideaway where we can recharge our spirits 
and reconnect with ourselves, away from the stress of the everyday. View the best new 
cabin architecture and design in the follow up to Hide and Seek and Rock the Shack.

Cabins, Love Shacks and 
Other Hide-Outs

THE HINTERLAND

The highly individual cabins, hideaways, and 
summer homes featured in Hide and Seek of-
fer their owners exceptional yet convenient 
ways to escape urban routines and embed 
themselves into the land. These imaginative 
structures meld traditional architecture with 
modern living in fascinating and surprising 
ways. Whether located in the forest, on the 
water, or in the mountains, whether light 
and minimalistic or dark and cozy, the com-
pelling dwellings exemplify how to create re-
mote shelters that bring calm and balance to 
our hectic lives. With the right concept, fur-
niture, décor, and atmosphere, even small or 
basic designs become stunning sanctuaries.

Hide and Seek is a contemporary survey of 
contextual architecture and interior design 
that channels our shared desire for peace 
and quiet. These projects not only have the 
power to get people in touch with their sur-
roundings, but also with themselves.

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 35  $ 60
ISBN: 978-3-89955-545-5 

Our longing for simplicity, clarity, and relaxation often leads us into nature. 
Hide and Seek showcases the most beautiful places for satisfying this longing.

The Architecture of  
Cabins and Hide-Outs

HIDE AND SEEK
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Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 35  $ 60
ISBN: 978-3-89955-466-3

Editor: Gestalten & Sofia Borges
Features: Full color, hardcover,  
stitch bound, 400 pages, 24.5 × 33 cm
Price: € 49.90 (D)  £ 45  $ 68 
ISBN: 978-3-89955-570-7

Editors: Gestalten 
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 35  $ 55 
ISBN: 978-3-89955-557-8

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 35  $ 55 
ISBN: 978-3-89955-561-5

Editors: Han Slawik, Julia Bergmann,  
Matthias Buchmeier, Sonja Tinney
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: € 49.90 (D)  £ 45  $ 78 
ISBN: 978-3-89955-286-7

Editors: Gestalten & Sofia Borges
Features: Full color, hardcover,  
stitch bound, 240 pages, 24 × 30 cm
Price: € 44 (D)  £ 40  $ 65
ISBN: 978-3-89955-512-7

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-590-5

Editors: James Silverman & Gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-598-1

Editors: Gestalten & Marie Le Fort
Features: Full color, linen hardcover,  
stitch bound, different paper types, 320 pages, 
24 × 30 cm
Price: € 49.90 (D)  £ 45  $ 78
ISBN: 978-3-89955-508-0

Editors: Lukas Feireiss & Gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages, 24 × 30 cm
Price: € 44 (D)  £ 40  $ 65
ISBN: 978-3-89955-544-8 

Editors: L. Feireiss & Gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages, 24 × 30 cm
Price: € 49.90 (D)  £ 45  $ 78 
ISBN: 978-3-89955-313-0

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-644-5

Editors: Gestalten & Sofia Borges
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 36.99  $ 60
ISBN: 978-3-89955-499-1

Editors: Gestalten 
Features: Full color, hardcover,  
stitch bound, 224 pages, 24 × 28 cm
Price: € 39.90 (D)  £ 35  $ 55 
ISBN: 978-3-89955-558-5

Editors: Gestalten 
Features: Full color, hardcover,  
stitch bound, 304 pages, 24 × 30 cm
Price: € 44 (D)  £ 40  $ 60
ISBN: 978-3-89955-592-9

ROCK THE SHACK
The Architecture of Cabins, Cocoons 
and Hide-Outs

THE TALE OF TOMORROW
Utopian Architecture  
in the Modernist Realm

KITCHEN KULTURE

LIQUID SPACES
Scenography, Installations and  
Spatial Experiences

CONTAINER ATLAS
A Practical Guide to Container 
Architecture

BUILDING BETTER
Sustainable Architecture  
for Family Homes

THE SHOPKEEPERS
Storefront Businesses  
and the Future of Retail

INFINITE SPACE
Contemporary Residential 
Architecture and Interiors 
Photographed by James Silverman

AUTOBAN
Form. Function. Experience.

IMAGINE ARCHITECTURE
Artistic Visions of the Urban Realm

CLOSER TO GOD
Religious Architecture  
and Sacred Spaces

KALEIDOSCOPE
Living in Color  
and Patterns

OASIS
Wellness, Spas  
and Relaxation

THE NEW NOMADS
Temporary Spaces and  
a Life on the Move

LIVING UNDER THE SUN
Tropical Interiors  
and Architecture

By: Winkreative
Features: Full color, hardcover,  
stitch bound, 368 pages, 23 × 30 cm
Price: € 49.90 (D)  £ 45  $ 69
ISBN: 978-3-89955-647-6

WONDERWALL CASE 
STUDIES
Works by a Global  
Interior Design Firm
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Whether for a wedding, a birthday, or a 
fashion show, invitations carry a touch of 
the personal. Carefully crafted, they span the 
spectrum, from the whimsical to the elegant. 
Brands are allowed a freedom of expression 
through the intimate nature of an invitation. 
Clients enjoy receiving tokens from corpo-
rate affairs or garden parties. The complexity 
of this modest format is shown alongside 
the delight taken in its details. You’re Invited! 
showcases a myriad of paper choices, hand-
lettering techniques, and behind the scenes 
profiles.

Editors: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: ca. € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-920-0

Invitations provide the perfect personal touch for everything from private  
events to opening nights. You’re Invited! is the definitive guide to this versatile  
and charming medium.

Invitation Design  
for Every Occasion

Release: August 2017

YOU’RE INVITED! 

[  SAMPLE COVER  ]
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From election results to catastrophes to wars 
to scientific discoveries: the stream of data 
we are exposed to daily becomes ever more 
complicated. Infographics help make sense 
of it, transforming difficult to grasp facts and 
figures into accessible visualizations. Print 
media are increasingly making successful use 
of them. Visual Journalism reveals the masters 
of this discipline and their finest works. 

The portraits of studios and individuals 
within this compendium illustrate how the 
world of infographics continues to evolve as 
it informs data and graphic trends. A visual 
revolution showcases the myriad possibili-
ties of non-verbal communication. 

Editors: Javier Errea & Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24,5 × 33 cm
Price: ca. € 49.90 (D) £ 45 $ 69
ISBN: 978-3-89955-919-4

As the world grows more complex, some of the best stories are told  
through visuals—infographics. 

Infographics from the  
World’s Best Newsrooms  
and Designers

Release: September 2017

VISUAL JOURNALISM

[  SAMPLE COVER  ]
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Los Logos 8 is the authoritative reference on 
contemporary logo design. As with previ-
ous editions of Gestalten’s indispensable Los 
Logos series, this expertly curated collec-
tion is both a guide to the latest innovations 
and a prognostication of coming trends. This 
edition looks further into the ever-changing 
world of this vital element of branding: the 
logo. An inevitable task on a designer’s ar-
tistic and professional timeline, designing 
a logo is a lively and explorative mission. 

The fully indexed compendium showcas-
es an unparalleled selection of cutting-edge 
examples from around the globe. A practical 
and insightful handbook of the current de-
velopments in logo design and a boundless 
source of inspiration, Los Logos 8 is a must-
have for any designer, brand manager, trend 
scout, or marketing strategist.

Editors: Gestalten
Features: Full color, hardcover,  
stitch bound, 400 pages, 24 × 19 cm
Price: ca. € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-694-0

Los Logos 8, the classic compilation and thoughtfully curated showcase of  
current developments in logo design, delves into the realm of an ever-evolving and 
always present branding component.

LOS LOGOS 8

Release: June 2017

[  SAMPLE COVER  ]
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Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-695-7

We eat with our eyes. The advertising industry, bloggers, stylists, and photographers 
continually invent new ways of presenting food as both delectable and radical. 

Contemporary Food Staging 
and Photography

VISUAL FEAST

8 9
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For Heami Lee and her film 

buff friends, discussing their fa-

vorite food-driven film scenes over 

dinner and drinks became a ritu-

al—and eventually a personal proj-

ect. In Scenes, Lee, a South Korea-

born, Brooklyn-based photographer, 

recreates these moments in cinematic history with 

a meticulous eye for detail, partnering with food 

stylist Christine Buckley and prop stylist Rebecca 

Bartoshesky. Each scene they choose holds signifi-

cance in their collective memory, including iconic 

moments from films such as Beetlejuice, Groundhog 

Day, Twin Peaks, A Christmas Story, and Notorious.

Ph
ot

og
ra

ph
y 

HE
AM

I 
LE

E
Fo

od
 S

ty
li

ng
 
CH

RI
ST

IN
E 

BU
CK

LE
Y

St
yl

in
g 

RE
BE

CC
A 

BA
RT

OS
HE

SK
Y

Set Design JAMIE JULIEN BROWN“Measures of Quality: The Five Cocktail Families” – Editorial Project for THE GOURMAND ISSUE 02 Photography JESS BONHAM
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Sharing photos of food has become en-
trenched in our daily lives. Scintillating 
captures of coffee. Maps made from vegeta-
bles. The aesthetic aftermath of mealtime. 
These images can be readily found on social 
media, in magazine editorials, or transformed 
into infographics. Visual Feast reveals a world 
where food is a work of art and an edible ec-
centricity. It is a rich visual journey through 
nourishment, art form, and creative medium.   

Food photographers and stylists create 
innovative images that make mouths water, 
eyes widen, and nostrils inhale imagined 
scents. Quenching creative curiosities and 
satisfying even the keenest of artistic pal-
ettes, Visual Feast is a tome of inspiration 
for foodies, food bloggers, and discerning 
food stylists.

Live Illustrations for 
Meetings, Conferences and 
Workshops

GRAPHIC 
RECORDING

Editors: Anna Lena Schiller & Gestalten 
Features: Full color, hardcover,  
stitch bound, 192 pages, 24 × 28 cm
Price: € 39.90 (D)  £ 35  $ 55
ISBN: 978-3-89955-656-8

Graphic Recording —creating live, on-site illustrations to document and visualize 
presentations, workshops, and meetings —is popular and spreading rapidly.  
This is the definitive guide. 

To see the big picture, draw it first. Graphic 
recording is the rapidly growing practice of 
visualizing the content of a presentation or 
meeting by drawing it live with markers and 
a large sheet of paper. Hand-drawn cartoons 
and diagrams entertainingly represent key 
messages, ideas, goals, and results, ensuring 
high engagement and retention.

This book is the first how-to guide for 
creating graphic recordings and using them 
to make meetings and workshops more ef-
fective. Expert graphic recorder Anna Lena 
Schiller reveals the essential tools and tech-
niques with examples and helpful visuals.

	 Listen and draw—ANNA LENA SCHILLER’s 
profession sounds like a dream job, but 
the freelance consultant is actually very 
busy. She helps various companies to bet-
ter structure and visualize their meetings, 
holds workshops about visual thought, 
and teaches at the Bauhaus University in 
Weimar. Graphic Recording denotes the 
release of her first book.

Abb. 3
56 VISUAL SCRIBING
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Striking corporate design is a must-have for 
any new business. For the outsiders and first-
timers entering the market, corporate design 
is not an add-on, it is part of the soul of the 
business itself. And it demands fresh ideas 
unfettered by standard approaches.

This book presents real examples from 
shop owners and mechanics, dentists and 
organic farmers —businesses discovering 
corporate design for the first time —as well 
as from traditionally creative companies 
like marketing agencies or restaurants, and 
hotels. With profiles and photographs it ex-
plores their novel approaches to corporate 
design.

Editors: Gestalten & Anna Sinofzik
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 28 cm
Price: € 39.90 (D)  £ 35  $ 60
ISBN: 978-3-89955-671-1

Creative outsiders and first-time founders are redefining what used to be called corpo-
rate design in a more holistic and playful way. A breath of fresh air from a new breed.

New Branding and Design  
for New Businesses

FIRST THINGS FIRST!

Editor: Johannes Erler
Features: Full color, hardcover,  
stitch bound, 320 pages, 22 × 28 cm
Price: € 45 (D)  £ 40  $ 60
ISBN: 978-3-89955-519-6

By: Joe la Pompe  
Editor: Mike Koedinger 
Features: Full color, hardcover,  
stitch bound, 228 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 35  $ 55
ISBN: 978-3-89955-690-2

Editors: Juan Velasco,  
Samuel Velasco & Gestalten
Features: Full color, hardcover,  
stitch bound, 232 pages, 24.5 × 33 cm
Preis: € 39.90 (D)  £ 35  $ 60
ISBN: 978-3-89955-639-1

Editors: Dennis Busch & Gestalten 
Features: Full color, hardcover,  
stitch bound, 288 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 34.99  $ 58
ISBN: 978-3-89955-483-0

Editors: Gestalten, Nina C. Müller, 
George Popov & Anna Sinofzik
Features: Full color, hardcover,  
stitch bound, 400 pages, 24 × 19 cm
Price: € 39.90 (D)  £ 35  $ 49.95
ISBN: 978-3-89955-546-2

Editors: Antonis Antoniou & Gestalten
Features: Full color, hardcover,  
stitch bound, 224 pages, 24.5 × 33 cm
Price: € 39.90 (D)  £ 35  $ 60 
ISBN: 978-3-89955-469-4

Editors: Andrew Losowsky & Gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages, 24.5 × 33 cm
Price: € 39.90 (D)  £ 35  $ 49.95
ISBN: 978-3-89955-497-7

Editors: John O’Reilly & Gestalten
Features: Full color, hardcover,  
stitch bound, 400 pages, 21 × 26 cm
Price: € 29.90 (D)  £ 25  $ 39.95
ISBN: 978-3-89955-587-5

HELLO I AM ERIK
Erik Spiekermann:  
Typographer, Designer, 
Entrepreneur

COPY PASTE
How Advertising  
Recycles Ideas

LOOK INSIDE
Cutaway Illustrations  
and Visual Storytelling

THE AGE OF COLLAGE
Contemporary Collage  
in Modern Art

LOS LOGOS 7

A MAP OF THE WORLD
The World According  
to Illustrators and Storytellers

AROUND THE WORLD
The Atlas for Today

ILLUSIVE
Contemporary  
Illustration Part Four

16 17

Quer 
kommuniziert
CONSULTANCY. Graz, Austria

Designed by BRUCH —IDEE & FORM

Quer kommuniziert is a holistic communica-
tion studio with a strong focus on strategy and 
content. The philosophy of the studio, its brand 
name, and the work it does formed the basis of the 
new corporate identity created by Bruch—Idee & 
Form. Their decision to put content at the center 
of the new branding system meant arranging and 
emphasized text to create a characteristic visual 
style. In contrast to the clear and graphic use of 
type, the gentle color palette gives the branding a 
friendly feel while simultaneously communicat-
ing the variety of work available in the studio’s 
portfolio.



3534 BACKLIST BACKLIST

Visual Culture Visual Culture

Editors: Nicholas Felton & Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 35  $ 55
ISBN: 978-3-89955-645-2

Editors: Dennis Busch & Gestalten
Features: Full color, hardcover,  
stitch bound, 320 pages, 24 × 30 cm
Price: € 44 (D)  £ 40  $ 60
ISBN: 978-3-89955-583-7

PHOTOVIZ 
Visualizing Information  
Through Photography

THE AGE OF 
COLLAGE VOL. 2
Contemporary Collage  
in Modern Art

Editors: Silja Bilz,  
Michael Mischler & Gestalten
Features: Full color, PVC flexicover,  
464 pages, 12 × 16.5 cm
Price: € 35 (D)  £ 30  $ 49.95
ISBN: 978-3-89955-543-1

Editors: Francesco Franchi,  
Christian Rocca & Gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages, 24.5 × 33 cm
Price: € 49.90 (D)  £ 45  $ 68
ISBN: 978-3-89955-631-5

By: Francesco Franchi
Features: Full color, hardcover,  
stitch bound, 240 pages, 18.6 × 30 cm
Price: € 49.90 (D)  £ 45  $ 78
ISBN: 978-3-89955-468-7

By: Alexander Tibelius
Features: Full color, flexicover,
incl. DVD, 224 pages, 21 × 26 cm
Price: € 35 (D)  £ 30  $ 49.95
ISBN: 978-3-89955-541-7

By: Behance
Features: Full color, hardcover,  
stitch bound, with dust jacket,  
288 pages, 20 × 26.5 cm
Price: € 39.90 (D)  £ 35  $ 55
ISBN: 978-3-89955-538-7

THE LITTLE 
KNOW-IT-ALL
Common Sense  
for Designers

THE INTELLIGENT 
LIFESTYLE MAGAZINE
Smart Editorial Design, Ideas  
and Journalism

DESIGNING NEWS
Changing the World of  
Editorial Design and 
Information Graphics

THE MAP DESIGN 
TOOLBOX
Time-Saving Templates for 
Graphic Design

SUPER-MODIFIED
The Behance Book of  
Creative Work

By: Olaf Breuning 
Editor: Alain Bieber
Features: Full color, hardcover,  
stitch bound, 224 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 35  $ 55
ISBN: 978-3-89955-649-0

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 28 cm
Price: € 39.90 (D)  £ 37.50  $ 60
ISBN: 978-3-89955-485-4

Editors: Gerd Harry Lybke,  
Carsten Nicolai
Features: Full color, hardcover,  
stitch bound, 304 pages, 23 × 30 cm
Price: € 49,90 (D)  £ 45  $ 78
ISBN: 978-3-89955-597-4

By: Lotta Kühlhorn 
Features: Full color, hardcover,  
stitch bound, incl. CD-ROM, 160 pages, 
21.5 × 28 cm
Price: € 35 (D)  £ 30  $ 49.90
ISBN: 978-3-89955-515-8

Editor: Cordelia Craigie
Features: Full color, hardcover,  
stitch bound, incl. DVD, 256 pages, 24 × 28 cm
Price: € 39.90 (D)  £ 35  $ 60
ISBN: 978-3-89955-465-6

Editors: Jan Middendorp, TwoPoints.Net
Features: Full color, hardcover,  
stitch bound, incl. CD-ROM, 320 pages, 
24 × 30 cm
Price: € 29.95 (D)  £ 25  $ 39.95
ISBN: 978-3-89955-551-6

Editors: Gestalten & Stephan Bohle
Features: Full color, flexicover,  
240 pages, 21 × 26 cm
Price: € 39.90 (D)  £ 37.50  $ 55
ISBN: 978-3-89955-443-4

By: Studio 3
Features: Full color, hardcover,  
stitch bound, 224 pages, 16 × 21 cm
Price: € 19.90 (D)  £ 17.99  $ 29.90
ISBN: 978-3-89955-389-5

OLAF BREUNING

A LIFE IN ILLUSTRATION
The Most Famous Illustrators  
and Their Work

CARSTEN NICOLAI
Parallel Lines Cross at Infinity

DESIGNING PATTERNS
For Decoration, Fashion  
and Graphics

BLANK SLATE
A Comprehensive Library  
of Photographic Templates

TYPE NAVIGATOR
The Independent Foundries 
Handbook

CAUSE AND EFFECT
Visualizing Sustainability

A HISTORY OF 
GRAPHIC DESIGN 
FOR RAINY DAYS

By: Erling Kagge
Features: Full color, hardcover,  
stitch bound, 192 pages, 17 × 24 cm
Price: € 29.90 (D)  £ 25  $ 39.95
ISBN: 978-3-89955-579-0

A POOR COLLECTOR’S 
GUIDE TO BUYING 
GREAT ART
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From the fluidity of watercolor to the me-
ticulous nature of dotwork to the stunning 
detail of realism, the various styles of tattoo-
ing allow creativity to flourish. And whether 
inked in a clandestine spot or showcased 
visibly, every piece has its story. In Ukraine 
and Turkey, tattoos are political statements. 
Today, celebrated artists travel the world, or-
ganizing appointments exclusively via social 
media. Tattooing can be a way of life. 

Following the success of Forever: The 
New Tattoo, this volume further tracks the 
scene’s inventiveness and originality as tat-
toos emerge from subculture obscurity. Just 
as the needle infuses the skin with ink, the 
artists profiled here infuse life into current 
tattoo culture. Forever Now explores their 
unique stories and iconic work whilst cre-
ating a comprehensive narrative of this dy-
namic and enduring scene.

Editors: Hannah Graves & Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 22,5 × 29 cm
Price: ca. € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-926-2

Modern-day passion, tangible tradition, and striking creativity: trace how tattooing 
continues to evolve in the follow up to Forever.

The New Tattoo

Release: August 2017

FOREVER NOW

[  SAMPLE COVER  ]
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Editors: Christoph Keese & Gestalten
Features: Full color, hardcover,  
stitch bound, 320 pages, 21 × 26 cm
Price: ca. € 40.00 (D)  £ 40  $ 50
ISBN: 978-3-89955-688-9

BUSINESS INSIDER’S 
GUIDE TO SILICON 
VALLEY

Location, conglomerate, network: Silicon 
Valley is where futures are made and start-
ups flourish. A carefully curated guide to 
the most interesting start-ups on the Silicon 
Valley scene created in collaboration with 
Business Insider, Business Insider’s Guide to 
Silicon Valley invites readers to engage with 
over 1,000 handpicked examples. The pro-
files serve to cut through the fog and extract 
essential knowledge that is beneficial for 
potential partners, employees, and collabo-
rators. All are invited to celebrate the buzz of 
Silicon Valley: from its humble beginnings 

to its identity today as an unapologetically 
innovative hub of commerce and creativity. 

[◊]	 With over 97 million unique views, 
BUSINESS INSIDER is the largest busi-
ness news website. The site delves into all 
aspects of business—financial, media, tech, 
and other imperative elements—driven 
by the diverse backgrounds of its editors 
who have actively been involved with a 
myriad of ventures from Wall Street to Axel 
Springer to the mecca of Silicon Valley. 

Business Insider’s Guide to Silicon Valley thoughtfully introduces both major players and 
budding business influencers: the who, what, and why of Silicon Valley.

Already announced

[  SAMPLE COVER  ]



NEW

43RECENT LIST

Design & Fashion

42 FRONTLIST

Design & Fashion

Text: Caroline Weaver
Editor: Gestalten
Illustrations: Oriana Fenwick
Features: Full color, hardcover,  
stitch bound, ribbon bookmark,  
160 pages, 17 × 24 cm
Price: € 29.90 (D)  £ 25  $ 40
ISBN: 978-3-89955-675-9

THE PENCIL 
PERFECT

66 6719th Century

A favorite of animators, including Walt Disney, the Blackwing 602 was one of 
Eberhard Faber’s prime products in the middle of the twentieth century. 

→ Pureé Mongole was a

fashionable soup of 

the late 1800s and early

1900s. It is essentially

creamed split pea soup

with carrots and other root 

vegetables, spiced with 

 curry, basil, cloves, and

turmeric.

Included in the text of a very early Van Dyke ad-
vertisement is the quote “Europe invented the 
pencil, but America perfected it.” From the first 
prominent German-American pencil company, 
especially one who claimed to be “The Oldest 
Pencil Factory in America,” this is a bold but 
honest statement, one that this particular era in 
pencil history could justify. Though Europe was 
still producing fine pencils, their process, mar-
keting, and design hadn’t evolved in a way that 
was even close to matching that of the United 
States. The American Fabers, if anything, were 
brilliant at not only making quality products that 
challenged what that very statement meant, but 
also at taking it to the next level and convincing 
the American public that their pencils were the 
very best, regardless of whether they were or not. 

With the introduction of more specific 
types of pencils, Eberhard Faber II became frus-
trated with the way they were selling. Most sta-
tioners sold only a couple of types from his cat-
alog, though they were constantly churning out 
new models for different purposes and different 
price points. Eberhard Faber started putting to-
gether very specific product catalogs detailing 
exactly what each pencil was made for, including 
all of the relevant information—an education of 
sorts for their stockists. This included beautiful-
ly made sample kits and product cabinets, with 
special places made to hold each type of pencil. 
Though this new sales strategy helped give ex-
posure to more types of products, there were still 
strong favorites. By the 1930s, the most popular 
items were eraser-tipped pencils, untipped pen-
cils, and copying pencils, in that order. 

The success of the fancy new Faber pen-
cils had the company on a roll. That is, until the 
Great Depression hit. The Eberhard Faber Pencil 
Company was certainly not immune to the tragic 
effects on the economy. They had to let go of 30 
percent of their workforce and the demand less-
ened greatly. Their new strategies for marketing 
had to be re-evaluated and scaled back. One par-
ticularly important thing came of this period—a 

What we do know for sure 
about the Mongol is that it 
long remained one of the 
most recognized “general 
use” pencils. It rivaled the 
Dixon Ticonderoga and the 
Venus Velvet as the most 
iconic yellow pencil, and 
was successful in great 
part due to its packaging design and clever ad-
vertising. Many different versions of it existed, 
branded for different uses, including the Mongol 
School Pencil, the Mongol Fine Writing pencil, 
Mongol drawing pencils, Mongol colored pencils, 
and the Mongol Stenographic pencil (my per-
sonal favorite), which was smaller in diameter, 
firmer in hardness, and sharpened on both sides 
for efficiency and ease of use for court reporters, 
secretaries, and stenographers. 

Shortly after the Mongol came the Van Dyke, 
which was widely known for a number of things, 
including its position as the first quality draw-
ing pencil in the Eberhard Faber catalog that was 
made in a variety of degrees of hardness—18 to 
be exact. The pencil was named after the Dutch 
artist Anthony van Dyck. It was introduced in the 
1920s, and once it gained notoriety it was rede-
veloped to feature two very unique characteris-
tics. First, it contained “Microtomic lead,” which 
was marketed as including high-density graph-
ite with smaller particles, so it was smoother 
and less smudgy. The second and perhaps most 
noteworthy feature of the Van Dyke was its flat 
ferrule on later models that were marketed for 
more general use. Until the Van Dyke, ferrules 
were always round. In this case, the part of the 
ferrule that attached to the pencil was round and 
as it was molded off, the pencil took on a flat, 
rectangular shape that held a small removable 
clamp that held a red rubber eraser. The idea was 
that not only did the flat shape of the ferrule help 
prevent it from rolling off of a table, but the eras-
er was a more useful shape and was replaceable 
since it wasn’t glued into the ferrule.

6 716th/17th Centuries

The Discovery
of Graphite
The pencil has always been defined by a single 

ingredient. It’s dark in color, slippery,  

erasable, and has a sort of metallic quality to it. 

Without it, the pencil couldn’t exist.

T
he discovery of this substance is a bit of a mys-
tery, usually told through romanticized stories 
of serendipitous encounters. It can be found on 
almost every continent in the world, though one 
place is especially recognized as its origin. 

As the story goes, sometime in the 1560s in 
the Lake District in England, an extraordinarily 
strong gust of wind uprooted a large ash tree 
(some accounts claim it was oak) in the lush, 
sprawling hillsides of the North West. The crater 
left in its place gave way to the single most 
crucial discovery in the history of the pencil. 
Found underground in the county of Cumbria 
was a deposit of an unknown mineral substance, 
the very substance that we call graphite. 

Who actually found the tree and recog-
nized the new material’s potential, no one knows 
for sure. Most stories related to the origins of 

graphite are undocumented and have been told 
so many times over that they’ve become the stuff 
of legends. One tale tells of a shepherd who en-
countered the deposit while tending to his sheep. 
He immediately found the new substance useful 
for marking and tracking his flock and was cred-
ited for being the first to appropriate the graph-
ite. Another speaks of a mountaineer who came 
upon the tree during a hike and noticed black 
powder stuck to its roots. 

What we do know is that graphite wasn’t 
exactly a new material, it just wasn’t a widely 
known one. It’s also unknown how far back its 
existence dates, but tales have been told about 
its use in just about every era of humankind. 
During the Neolithic Age, it was allegedly used 

to paint pottery. There 
are accounts of graphite 
being found in lump form 
in Ancient Egypt. In the 

1907 book Graphite: Its 
Properties, Occurrence, 
Refining and Uses, Fritz 
Cirkel writes about it be-
ing used to paint on stone 

The Borrowdale mine, situated in England’s picturesque Lake District, was the source  
of some of the highest-quality graphite of its time. It had its heyday in the early 1600s.

→ Even now, Cirkel’s work

on graphite is the most

comprehensive and accu- 

rate despite being 100

years old. Though more

easily read by a chemist

than a reader interested

in pencils, it covers every

aspect of the mineral.

20 2118th Century

Conté crayons, named after Nicolas-Jacques Conté, are graphite or pigment sticks that 
are bound together with wax or clay and traditionally come in black, brown, or red. 

This book features profiles of pencil crafters, 
anecdotes about famous writers and their fa-
vorite pencils, and essays about the surprising 
role of pencils in world history and culture. 
The Pencil Perfect explores the culture, heri-
tage, manufacture, and meaning of the pencil.

The humble instrument is now more rel-
evant and romanticized than ever because 
it reconnects us with a simpler time. More 
and more of us are putting down the smart-
phone—and picking up a pencil. This small, 
everyday object brings us back to the simple 
and the tangible.

[◊]	 CAROLINE WEAVER opened CW Pencil 
Enterprise, a shop in New York’s Lower 
East Side that is dedicated to the pencil 
and the coordinating accessories. For the 
obsessively passionate pencil collector, 
there is nothing better than the smell of 
wood and the ritual of sharpening.

The pencil is our direct connection between mind and page. We tell the story of an 
overlooked cultural icon with anecdotes, unexpected facts, and hand-drawn pencil-
and-paper illustrations.

The Untold Story of a 
Cultural Icon

MOORMANN—CATALOGUE 
VOL. 4 | 2017

[◊]	 NILS HOLGER MOORMANN’s furniture 
is characterized by intelligence, innova-
tion, simplicity, and mobility. It can, for 
the most part, be disassembled and is 
designed for assembly without tools. In 
his latest book, he explains which piece of 
his furniture best accompanies an excur-
sion to the wilderness, why the Watn Blech 
shelf suits the office, and how his Spross 
bed complements a swimming trip. 

By: Nils Holger Moormann
Features: Full color, hardcover,  
stitch bound, 240 pages, 23 × 29 cm
Price: € 29.90 (D)  £ 25  $ 40
ISBN: 978-3-89955-915-6

1 catalogue | 54 pieces of furniture | 1 photographer | 1 graphic designer | 11 meet-
ings | 18 days shooting photos | 5 spotlights | 1,970 flash triggers … 

Hier – Here
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Through all walks of life, let 
Monocle be your guide.

THE MONOCLE 
GUIDE SERIES

By: Monocle
Features: Full color, linen hardcover,  
stitch bound, 408 pages, 20 × 26.5 cm
Price: € 45 (D)  £ 40  $ 60
ISBN: 978-3-89955-490-8

By: Monocle
Features: Full color, linen hardcover,  
stitch bound, 304 pages, 20 × 26.5 cm
Price: € 45 (D)  £ 40  $ 60
ISBN: 978-3-89955-537-0

By: Monocle 
Features: Full color, linen hardcover,  
stitch bound, 338 pages, 20 × 26.5 cm
Price: € 45 (D)  £ 40  $ 60
ISBN: 978-3-89955-668-1

By: Monocle
Features: Full color, linen hardcover,  
stitch bound, 402 pages, 20 × 26.5 cm
Price: € 44 (D)  £ 40  $ 60 
ISBN: 978-3-89955-560-8

By: Monocle
Features: Full color, linen hardcover,  
stitch bound, 338 pages, 20 × 26.5 cm
Price: € 45 (D)  £ 40  $ 60
ISBN: 978-3-89955-648-3

Bundle of 5 Monocle guides including:
1) Monocle Guide to Better Living
2) Monocle Guide to Good Business
3) Monocle Guide to Cosy Homes
4) How to make a Nation: a Monocle Guide
5) Monocle Guide to Drinking and Dining
Price: € 185 (D)  £ 167  $ 204
Title Number: 9224

THE MONOCLE GUIDE 
TO BETTER LIVING

THE MONOCLE GUIDE 
TO GOOD BUSINESS

THE MONOCLE GUIDE 
TO DRINKING & DINING

THE MONOCLE GUIDE 
TO COSY HOMES

HOW TO MAKE A NATION: 
A MONOCLE GUIDE

THE MONOCLE GUIDE 
BUNDLE

MONOCLE was launched by Tyler Brûlé in 
2007 as a monthly magazine briefing on glob-
al affairs, business, culture, design, and much 
more. Today, MONOCLE is a complete, media 
brand with a suite of travel guides under its 
belt, a 24-hour radio station, a film-rich web-
site, retail ventures around the globe, and 
cafés in Tokyo and London. Besides their 
London HQ they have seven international 
bureaux in New York, Toronto, Istanbul, 
Singapore, Tokyo, Zurich, and Hong Kong. 
At their core is the simple belief that there 
will always be a place for a print brand that is 
committed to telling fresh stories and send-
ing photographers on assignments.
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02

0403

The details

Architect: Ricardo Bofill
Year built: 1975
Number of apartments: 446

Communal facilities: Two pools, 
ping-pong tables, a summer cinema 
in the central patio and a modest  
library, plus a clutch of bars and 
shops line the exterior.

Key materials: Cement and ceramic 
tiles. The building’s structural lines 
resemble a distorted Rubik’s Cube. 

Why we’d live here: The considered 
use of light and space, the acoustic 
design and the neighbourly charm are 
conducive to peaceful co-existence. 

01
Communal ping-
pong table on 
ground floor
02
Small section  
of the façade
03
rooftop pool
04
one of many
adjoining 
walkways 

257256

High-rise
Walden 7

Chapter 02
The residences

•
Grow your  
own home
Global
•
Preface
‘Playing house’ is one of the more fun adult games. 
But furnishing a home from scratch is a gradual 
process and after you’ve bought a property your 
budget may not stretch to your dream collection. 
But it is important to dream. Here’s our inventory 
of things we’d pick to transform a house into a 
proper home. 

•

01 Mesa kitchen by Alfredo Häberli for Schiffini. Combining 
wood, ceramic tiles and metal, this 21st-century take on the rustic 
farm kitchen is giant, tactile and built to last a lifetime or two. 
schiffini.com

02 A round-edged dining table by Ercol. Round edges are more 
friendly for dining and this Ercol table has a handy butterfly 
extension leaf for when 15 friends drop by instead of five. 
ercol.com

03 Garten chairs by Thonet. We’ve opted for these indoor/
outdoor chairs by Thonet, which avoid the formal chintz of an 
upholstered dining chair but are far more comfortable than a 
backless stool. 
thonet.com

04 Inga Sempé’s w103 lighting for Wästberg. A perfect option 
for over-the-kitchen-table lighting which should (always) be 
dimmable. It provides a neat talking point for tricky dinner guests. 
wastberg.com

05 Hakusan and Hasami crockery with Plus Minus Zero 
appliances. If tableware and appliances are going to be on  
show, they have to be beautiful. Our crop is from Japan; sensibly 
sized appliances by Plus Minus Zero sit with delicate porcelain 
from Kyushu. 
hasamiyaki.jp; plusminuszero.jp; hakusan-shop.com

01 A handmade, leather-upholstered sofa by Osaka-based furniture firm Truck.  
Though we’d normally opt for wool or cotton upholstery, getting comfortable on this  
sofa is more like sitting on a cloud than a cheap rented car seat. 
truck-furniture.co.jp

02 838 Veliero bookcase by Franco Albini for Cassina. This is an heirloom piece, a feat  
of engineering in glass and brass that acts as showstopper and room-divider in one.  
cassina.com

03 Pelican chair by Finn Juhl in grey wool. As much a sculpture as a piece of furniture,  
this chair is perfect for curling up with a good book beneath the adjustable floor light  
by Santa Cole. 
finnjuhl.com; santacole.com

04 Wooden lamps by Bunaco and a smattering of cushions by Svenskt Tenn. Large  
spaces are easily divided into more manageable nooks with soft table lights. We favour  
Bunaco for its natural, woody glow. Similarly, bursts of colour from Svenskt Tenn’s  
ageless fabric prints will do the trick nicely. 
svenskttenn.se

05 A handmade woollen rug by Kasthall. Though underfloor-heated wood will never  
leave your toes chilly, a beautiful big rug is good for breaking up the expanse. 
kasthall.com

— 322 — — 323 —

Living

Our living room is long and 
open but divided into zones 
with different functions. 
An oak floor, preferably by 
Danish firm Dinesen, is easy 
to keep clean and gets better 
with age. A mix of natural 
materials – leather, cane, 
wool, wood, brass and the 
odd bit of greenery – makes 
the space feel human. A 
range of heights prevents 
it feeling sterile. A wood-
burning stove at the heart 
provides warmth and scent 
to fill the house. There’s 
ample room to entertain 30 
for festive drinks, but you 
never feel lonely if it’s just 
you and the cat.

Kitchen

When it comes to 
entertaining we prefer 
cosy kitchen suppers 
over stuffy, stiff white-
tablecloth dining. That said, 
our kitchen is a bit of a 
performance space and it’s 
access all areas. Everything 
is on show – handy when 
it comes to reaching for a 
utensil or when guests help 
empty the dishwasher. In 
summer, patio doors open 
to the terrace, doubling 
the size of the room. It’s 
not a precious space; it’s 
somewhere that instantly 
conveys the love of good 
food, hospitality and taste to 
anyone who drops by.

1

1

2

3

3

4 5

5

4

2

perfect home
Essentials for furnishing from scratch

08
Home
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food retailers

“We decided to position our 
lives around food,” says Merlin 
Jones, who co-founded General 
Store with his wife Genevieve 
Schiffenhaus (both pictured) in 
2012. After quitting their jobs, 
the pair spent a year learning 
to make cheese and bake bread 
before starting the independent 
shop in Peckham, a now-thriving 
pocket of southeast London. 
“We opened the shop to bring 
our appreciation and experience 
of food production into a retail 
environment,” says Jones. 

The seasonal offerings lining 
the shelves are mostly sourced 
from the UK and Europe and are 
chosen with accessibility in mind. 
“We want people to be able 
to cook a meal with what they 
buy,” says Schiffenhaus. Some 
products – such as smoked fish 
from north London’s Hansen & 
Lydersen – have a short journey 
to the shop; others, including 
the hazelnut chocolate spread 
from Piedmont, have further to 
travel. And with each passing 
year, Jones and Schiffenhaus put 
more time into finding standout 
items. “This process really takes 
patience,” says Jones. 

Yet the best thing about 
running the shop, according to 
Jones, is getting to know people 
in the neighbourhood. “The 
vast majority of our customers 
reside locally and are repeat 
weekly customers; they are our 
lifeblood.” — (m)

General Store, London
Community service

Open 
Wednesday to Sunday

Contact 
174 Bellenden Road
+44 (0)20 7642 2129
generalsto.re 

Go for 
La Grotta ice cream
Rollright cheese from Oxfordshire
Bray’s Cottage pork pie
Piedmontese hazelnut chocolate spread
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•
Making a 
statement 
from head 
to toe
Global
•
Preface
When it comes to ‘better 
living’ in the often ephemeral 
world of fashion, may  
we suggest a few staples  
that will stand the test of 
passing seasons? 

•

02
Fendi
Rome

The right accessory can not only complete a look but also allow you to dress up the low-
key, when all you want to do is pull on a favourite T-shirt and some Edwin jeans. Fendi’s 

1920s-inspired slip-on bangles in pop colours are the perfect all-round solution.
fendi.com

01
Kaneko Megane

Fukui

Who wants to be poking contact lenses in their eyes? Relax, enjoy your dodgy eye-
sight; people look better in specs. But choose wisely – this pair is handmade in Japan by 

Kaneko Megane and offers the right blend of aestheticism and functionality.
kaneko-optical.co.jp

fashion
Eight pieces

05
style

000

Style leaders
Global

Chapter 01
How to GOVErN

Writing about a leader’s dress sense can, 
at fi rst glance, appear superfi cial. Surely 
it’s the substance of a politician, not his 
or her style, that really matters? To an 
extent, yes. But a leader’s appearance can 
give a good indication of the message that 
he or she is hoping to put across. Think 
of Alexis Tsipras’s refusal to wear a tie, 
Vladimir Putin’s refusal to wear a shirt 
or, God forbid, Tony Abbott’s refusal 
to wear anything more than a pair of 
tight budgie-smugglers. Each one sends 
a message: I’m diff erent; I’m hard; I’m 
younger than the other guy.

Clothes can show whether leaders 
remain true to their roots or somewhat 
aloof, see themselves as military types or 
democrats, and whether they want to be 
seen as dull and dependable or a bit of a 
show-off . Here comes the catwalk. — (m)

Abdel Fattah el-Sisi
Egypt

It’s the sunglasses that make this outfi t. Military 
uniform? Well, you’d expect that from a fi eld 
marshal. The impressive-looking medals? This 
is a man who’s been around a while. But the 
sunglasses? That extra touch takes El-Sisi from 
mere defence minister to full-on “I’m in charge” 
dictator. It was El-Sisi’s outfi t – not his words – 
that signalled that Egypt’s Arab Spring was over.

Hassan Rouhani
Iran

A graduate of the conservative seminary at 
Qom, wearing the robes of a mid-ranking 
Shia cleric, Rouhani is an unlikely looking 
moderate. But then the term “moderate” is 
relative; this is Iran, after all. The carefully 
maintained full beard adds to the image of 
a man deemed conservative enough to be 
allowed to run for president.

Kim Jong-il
North Korea

Throughout his 17-year reign as Dear Leader, 
Kim Jong-il was the worst-dressed man in North 
Korea. Whatever the occasion, Kim insisted on 
wearing what can best be described as a Stalinist 
pantsuit. It was an outfi t that proclaimed him 
to be a man of modesty; in its throwback to the 
1970s it was also a symbol of Kim’s stubborn, 
unyielding resistance to change.

Narendra Modi
India

As the leader of the right-wing Hindu nationalist 
Bharatiya Janata party, Modi’s fashion choices are 
never incidental. His love of a kurta – a garment 
made in India and worn by rich and poor alike – 
references nationalism and his humble beginnings 
as a tea-seller. The cotton khadi fabrics he often 
wears are rich with symbolism that stretches back 
to Mahatma Gandhi.

Angela Merkel
Germany

Female leaders often face criticism for their 
outfi ts that their male counterparts rarely 
have to deal with: if Barack Obama were to 
wear the same two suits all the time no one 
would comment but if Hillary Clinton did 
then… Angela Merkel’s wardrobe refl ects 
her style of leadership: sensible not showy, 
dependable not distracting. 

Angela Merkel
Germany

Female leaders often face criticism for their 
outfi ts that their male counterparts rarely 
have to deal with: if Barack Obama were to 
wear the same two suits all the time no one 
would comment but if Hillary Clinton did 
then… Angela Merkel’s wardrobe refl ects 
her style of leadership: sensible not showy, 
dependable not distracting. 

Hassan Rouhani
Iran

A graduate of the conservative seminary at 
Qom, wearing the robes of a mid-ranking 
Shia cleric, Rouhani is an unlikely looking 
moderate. But then the term “moderate” is 
relative; this is Iran, after all. The carefully 
maintained full beard adds to the image of 
a man deemed conservative enough to be 
allowed to run for president.

give a good indication of the message that 

A GuIDE TO SENIOr CHIC 
Whether it’s fl owing robes, wraparound shades or a pensioner suit that could have been 
bought in a 1970s catalogue, what a head of state wears says much about their style of 

leadership. For a president or prime minister, clothing really can be political.

058 059

José ‘Pepe’ Mujica
Uruguay

No politician pulls off  the “man of the people” 
look as well as Mujica, president of Uruguay 
between 2010 and 2015. Always tieless, often 
wearing a woolly cardigan, Mujica’s wardrobe 
refl ected his frugal living. He shunned the 
presidential palace in favour of his farm and drove 
a VW Beetle. His style was more infl uential than 
his substance: his policies have had far less impact.

Shinzo Abe
Japan

He is the most radical, interesting and also 
alarming prime minister Japan has had since 
the Second World War but Abe’s grooming and 
dress are meticulously and strenuously middle-
of-the-road. Spruce without being dapper and 
smart without being tasteful, he is a visionary 
right-wing nationalist in the uniform of an 
affl  uent salaryman.

056

parliaments
Vaduz, liechtenstein

Chapter 01
How to GOVErN

Liechtensteiners took their time to decide upon a new design 
for a parliament, or Landtag, to grace Peter-Kaiser-Platz in the 
principality’s alpine capital of Vaduz. In 1993 a referendum 
rejected plans to modify the seat of government – which 
included a masterplan devised in the early 1980s by the Swiss 
architect Luigi Snozzi – due to its high costs. In the end it was 
the simple brick scheme of Berlin-based architect Hansjörg 
Göritz that won the people’s vote. Completed in 2008, its 
steeply pitched profile, northern German in style, is the 
centrepiece of a government quarter. 

Liechtenstein is synonymous with wealth. This tiny 
principality has one of the highest gdps in the world yet Göritz’s 
elegant, barn-like edifice nods to the country’s agricultural past. 
His intention was to create an “elementary house” where the 
affairs of the country could be discussed and debated; a civic 
forum that references the guildhalls of Lübeck and Hamburg. 
The sparse structure would represent transparency and contrast 
with the imposing 19th-century state buildings nearby. 

The interior of the parliament is dominated by the plenary 
chamber that occupies the full height of the cavern created by 
the sharp roofline. Here Liechtenstein’s 25 elected senators (all 
members are part-time parliamentarians with jobs elsewhere) 
sit in a circle. The configuration reflects the consensus politics 
that is used to govern the small nation of about 37,500 people. 
“I wanted everything to happen under one roof,” says Göritz, 
and indeed the area reserved for the press and citizens is a 
matter of metres away from where their representatives are 
seated. The low lighting and warm acoustics have been crafted 
to create the atmosphere of a home parliament. Light-wood 
furniture and abstract paintings by the Berlin-based artist 
Sabine Laidig add to the intimate mood. 

Göritz’s scheme attempts to represent the past, present 
and future of this unusual little country that has more registered 
companies than citizens. Finance dominates its economy yet 
Liechtenstein’s 160 sq km of rolling alpine terrain is home to 
traditional agriculture and hi-tech manufacturing too (it is the 
world’s biggest producer of false teeth). Even so, Vaduz doesn’t 
even have a railway station. Its unassuming parliament reflects 
these contradictions and contrasts rather well. — (m)

DEMOCrATIC DESIGN
A parliament should reflect its people. 

liechtenstein’s Vaduz building references 
the small country’s agricultural past – rather 

than its extreme wealth – by blending 
contemporary form with traditional ideals. 
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how it works: Members of 
Liechtenstein’s Landtag are elected by 

proportional representation. The 
country has two constituencies: 

Oberland (which has 15 seats) and 
Unterland (which has 10). Parliament is 
convened at the start of each year by the 

reigning prince. The Regent must 
sanction each law and has the right to 
dissolve parliament and can exercise 

extensive veto powers. However, the 
people of Liechtenstein have a strong 
steer on the lawmakers; a petition of 

1,000 voters is enough to call a 
referendum on any of the government’s 

resolutions. (For amendments to the 
constitution, 1,500 signatures are 

required.) Liechtensteiners have voted 
on everything from dog ownership to 

fishing rights and tax reform.

people power

	 “Valuable, globally sourced wisdom and inspiration for getting down to 
business.” COOL HUNTING

	 “Filled with detail-rich reporting, the hardcover features entrepreneurial 
ideas, case studies of successful businesses, and Monocle’s great design.” 
NEW YORK POST

	 “An antidote to empty startup culture … this volume serves up business 
writ visual in a magazine-style format of essays and illustrated shorts, 
pitched to serious entrepreneurs as well as escapists daydreaming in 
cubicles.” WWW.FASTCOMPANY.COM

	 “A guide to urban happiness. Even those who are content with where 
they live can learn something from Monocle’s 400-page manual.” 
FRAME

	 “… 400-plus pages are a primer for sourcing the globe’s most innova-
tive, independent—and indenting thinking—cultural and commercial 
creatives, developers, and purveyors.” NEW YORK POST

	 “Fans of this quirky magazine on all things urban will appreciate  
this opinionated compendium on the finer elements of the world’s  
great cities.” DEPARTURES



4746 RECENT LIST RECENT LIST

Design & Fashion Design & Fashion

From America to Africa to Asia, dandyism is 
a way of life. It is fashion in the best sense, 
self-esteem through style. And in every 
country, it takes a unique form as dandies 
draw on the local context and fashion cul-
ture to shape their looks. We Are Dandy, with 
a preface by Dita Von Teese, throws open the 
doors of the wardrobe and explores the dan-
dy as a global phenomenon. Featuring texts 
as witty as the subjects are stylish, the book 
pokes between the folds to let us know these 
exceptional individuals. For them, their dan-
dy fashion is more than a trend or a phase, 
it is who they are, the outer expression of 
their inner selves. Photographs and profiles 
paired with clever histories reveal what it 
takes to look your best around the world.

	 New York is more than the current home 
of filmmaker and photographer, ROSE 

CALLAHAN; the city is also the site and 
start of her involvement with the dandy. 
In 2008, she created the blog The Dandy 
Portraits, where she documents the many 
facets of the modern gentleman. Shortly 
afterwards, she met Natty Adams and the 
idea for I am Dandy was born.

	� NATHANIEL “NATTY” ADAMS has been 
involved with the historical and con-
temporary dandy phenomenon for many 
years —it even informs his own wardrobe. 
A research grant aided the studied jour-
nalist in traveling around the world and 
into the eclectic homes of various dandies.

In a world of uniformity and globalized 
styles, only some cultivated gentlemen retain 
their independence over the way they dress 
and live. In the book I am Dandy, photogra-
pher Rose Callahan and writer Nathaniel 
“Natty” Adams document the well-kempt 
lives of 59 protagonists of contemporary 
dandyism with a keen, yet empathic eye. 
Their carefully composed portraits not only 
depict the clothes, accessories, and homes of 
their subjects, but also capture the essence 
of their lifestyles in thoroughly entertaining 
and deeply insightful texts. The diversity of 
the men portrayed in I am Dandy is striking. 
They come from a variety of different coun-
tries, cultures, and social circles and make 
their livings in a range of occupations. By 
showcasing their styles, attitudes, and phi-
losophies in all of their nuances, the book re-
veals that dandyism today is an attitude and 
calling that can be cultivated on any budget.

Editor: Gestalten
Photographs: Rose Callahan 
Texts: Nathaniel Adams
Features: Full color, hardcover,  
stitch bound, 304 pages, 22.5 × 29 cm
Preis: € 39.90 (D)  £ 35  $ 60
ISBN: 978-3-89955-667-4

Editor: Gestalten
Photographs: Rose Callahan  
Texts: Nathaniel Adams
Features: Full color, hardcover,  
stitch bound, 288 pages, 22.5 × 29 cm
Price: € 39.90 (D)  £ 36.99  $ 58
ISBN: 978-3-89955-484-7

Around the world, dandies embrace style while respecting their local cultural  
traditions. An international survey of the global dandy community from the  
creators of I am Dandy.

The dandy is back! Today, a variety of men are discovering contemporary dandyism 
and giving it their own signature look.

The Elegant Gentleman 
Around the World

The Return of the  
Elegant Gentleman

WE ARE DANDY I AM DANDY
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No other garment has the iconic status of 
jeans. Almost everyone has at least one pair 
in their closet, and many can even remember 
the first ones they wore. Jeans are never out of 
fashion, and they will continue to outlive oth-
er sartorial trends for the foreseeable future.

A contemporary overview of our favorite 
article of clothing, Blue Blooded introduces 
traditional brands as well as designers who 
are stirring up the industry. It explores styles 
and cuts, and provides answers to questions 
including where jeans originated, what a 
selvage is, and how raw denim should be 
washed. The book covers the topic of jeans 
in its entirety —from their rivets to their 
various washes and from their cultural his-
tory to a recommended selection of stores 
where they can be bought.

	 THOMAS STEGE BOJER is the force behind 
the online magazine Denimhunters. There, 
jeans lovers can find product recommen-
dations, care tips, industry news, a well-
informed glossary, and much more. He 
previously worked for a variety of fashion 
brands as a shop manager and branding 
specialist.

	� The British journalist JOSH SIMS writes 
about fashion and lifestyle for publica-
tions including the Financial Times, the 
Independent, Wallpaper*, and Esquire. He is 
also the author of several books and style 
guides.

[/]	�“Blue Blooded is a hybrid telling that fluctu-
ates between study, story, and an encyclo-
pedic accounting of everything you ever 
wanted to know about denim…” New York 
Journal of Books

Jeans are equal parts subculture and establishment. This book contains everything 
you need —and want —to know about them.

Denim Hunters  
and Jeans Culture

BLUE BLOODED

Editors: Thomas Stege Bojer,  
Josh Sims & Gestalten
Features: Full color, hardcover,  
stitch bound, half-jeans, 
256 pages, 24 × 28 cm
Price: € 39.90 (D)  £ 35  $ 60
ISBN: 978-3-89955-646-9
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Jens Olav Dankertsen jumped in at the 
deep end. “I have to say that there wasn’t 
much support when I started making 

jeans,” says the founder of Livid Jeans. In fact, his 
co-founder soon decided to return to his studies 
rather than attempt what felt like the impossible.  
 “I mean, people encouraged me to do what I was into, 
but they also thought it wouldn’t go very far. After all, 
I didn’t know anything about making clothes, about 
fabric, about anything in this area at all.”

Indeed, the story of Dankertsen’s journey 
into denim is that of a single man on a quest. A 
man who worked in a clothing shop, but who in 
time decided that creating his own denim line—in 
Trondheim, Norway, at that—was what he wanted 
to do. The year was 2010.

“I remember seeing this video about Roy 
Slaper [an influential American one-man jeans 
maker] and that really got my attention,” says 
Dankertsen. “Within a few months, I was in a tiny 
attic surrounded by huge machines working eight 
to 10 hours a day learning to make jeans. And this  
after I’d finished my day job. I was in a continual daze 
but obsessed with the idea of making something.”

And more specifically, with making some-
thing in Norway. While Dankertsen concedes that 
the country has no deep denim tradition, unlike 
neighboring Sweden—in fact, it was through buying 
Nudie Jeans that he first discovered denim—he also 
fears that the domestic textile industry has dwindled 
into near extinction. He wanted his efforts to 
stand out as an encouragement to the manufac-
turing of other craft products in Norway. “It is not 
easy here because of the extremely high labor 
costs, the duties, and so on,” he explains. “But the 
fact is that we need to use our hands and protect 
old crafts.”

L I V I D  J E A N S

THE  
KINDEST  

CUT
Embarking on an ambitious quest to establish  
his own denim brand, Jens Olav Dankertsen 
soaked up every thread of information 
along the way. Mastering techniques like 
single-needle lock stitching, pursuing small-
scale production, and focusing on craft and 

durability have proven key to his success.
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“I’m not sure it’s ever been cool to be a 
Christian,” laughs Andrew Chen, co-founder, 
with Johan Lam, of 3sixteen, “and these 

are not faith-based jeans. But the fact is that we’re 
both Christians and that dictates the way we run 
every aspect of the business: with integrity and the 
intention of giving something back.” Indeed, for 
anyone who associates denim with its less salubrious 
history—from rock ’n’ roll to biker gangs—it might 
come as a surprise to learn that 3sixteen takes its  

name from a verse of the Bible: John 3:16: “For God so  
loved the world that he gave his one and only son … .”

Chen and Lam may not promise customers 
that their jeans will have eternal life, but they have 
learned to dial up the quality the hard way—from 
scratch, with no experience in the fashion business 
or in making clothes. Indeed, Chen launched the 
company in 2003—while working as an IT consul-
tant—to make streetwear-oriented graphic print 
T-shirts, which, in turn, became a full menswear 
collection. It was only when denim was added to 
the line and sales were up that it occurred to them 
that perhaps this should be their focus: after all, 
it would do away with the headache of creating 
seasonal collections.

“Denim did well for us from the beginning,” Lam 
recalls. “We got carried at Self Edge (one of the most 
acclaimed denim specialists in the U. S.) and that 
gave us enormous credibility, being seen alongside 

all these highly regarded Japanese brands. And 
being around all those high-quality jeans trained 
our eyes, I think, to recognize the minute details 
that make for great rather than mediocre jeans.” 
Chen agrees: “You have to quickly learn to appre-
ciate such things as stitch counts, the aspects of the 
way a pair of jeans is made that allow yours to stand 
out—because when you start out it’s hard to have 
control over your own standards. If it’s got two legs 
and is blue you tend to be happy.” Lam adds, “We 
were lucky to meet a production manager who was 
able to translate our ideas and rough sketches 
into actual garments. I don’t know if ignorance 
is ever an advantage [in this business]. But we had 
opportunities and we took them.”

As newcomers to denim, Chen and Lam 
were also smart in marketing their jeans to people 
who were new to raw denim themselves, a departure 
from the approach taken by most raw denim 

GREAT FAITH  
AND  

GREAT FADES
With a leap of faith and a bit of luck, jeans maker 3sixteen 
turned its newcomer status into an advantage and a way to 
reach out to others who were new to raw denim. Focusing 
on modern, essential designs, it is a company founded on 
integrity and the desire to give something back—and with 

good reason.

makers. Working in shops had long taught them 
that customers were often fearful of the stiffness 
inherent to the raw product. Working with Japan’s 
Kuroki mill, they developed a denim that had a 
brushed interior handle and that would become 
softer faster, without losing any of its ruggedness. 
The make and look of their jeans, meanwhile, 
helped 3sixteen straddle two worlds: San Francisco’s 
manufacturing history and New York’s East Coast 
modernism. 

“We certainly don’t have too much of a heritage-
infused look,” says Chen. “We make a modern pair 
of jeans, with—aside from trademark back pocket 
overruns—as few extraneous details as possible. 
That seems important, too, in order to introduce 
another generation of guys to raw denim.”

I’M NOT SURE IT’S EVER BEEN 
COOL TO BE A CHRISTIAN,  
AND THESE ARE NOT FAITH-BASED 
JEANS.

3sixteen 
founders 

Johan Lam and 
Andrew Chen.

Private paradises nestled in the backyards 
of homes. Rooftops that act as community 
gardens. Edible patches of beauty hidden 
within city blocks. Evergreen shows the green 
aesthetic statement that allows city dwellers 
to bring nature back into the every day and 
quenches urban gardening desires.

Living with plants is mutually beneficial. 
Beyond the exchange of carbon dioxide and 
oxygen, leaves, flowers, and stems bring a 
warm and individual charisma to any space. 
From interior decorations to citywide proj-
ects, Evergreen invites both community and 
individual to nurture their green thumb and 
create a horticultural paradise.

Editor: Gestalten 
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 35  $ 60
ISBN: 978-3-89955-673-5

From rooftop gardens to flora-laden balconies, flowers and plants bestow warm 
grace to unconventional and indoor spaces.

Living with Plants
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Atelier Botânico brings nature back into 

our daily lives with unique terrariums from Car­

ol Nóbrega and Antonio Jotta. What began as 

a hobby for this design­loving couple blos­

somed into a business when a growing number 

of their friends placed personal orders. When 

Atelier Botânico opened in São Paulo in Sep­

tember 2015, the oddly shaped, charming ter­

rariums found a new home alongside equally 

fantastic vases and exotic palms. The store’s 

philosophy—the more eccentric the plant or 

planter the better—makes for an eclectic as­

semblage of sorts. Inspired by the couple’s 

strolls around Paris’ Le Marais district, with its 

quaint floral shops, Atelier Botânico is enliv­

ened by good design and nature running wild. 

Vintage reins here, and with time the store’s 

display of indoor plants, flowers, natural curi­

osities, and living arrangements has grown 

into something bigger. Today, terrarium­build­

ing and flower wreath workshops are held 

alongside a curated collection of gardening 

tools, books, and botanical wallpaper. When 

visitors come in they often feel as if they are 

being reintroduced to nature, a meeting the 

owners have happily facilitated. 

Natural Encounters  
at Atelier Botânico

Carol Nóbrega, 
Antonio Jotta

São Paulo,  
Brazil
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TOOLS OF THE TRADE

Watering Can
Dating back to the seventeenth century, watering 
cans were an early addition to the modern garden­
er’s toolkit. Their key design feature is the rose, the 
cap on the spout that disrupts the water stream, ne­
gotiating a gentle dispersion over delicate flowers 
while also providing enough water for a deep 
drenching if required—perfect for flowerbeds on the 
terrace or balcony. 

Gloves
Of all the gardening tools available to­
day, good gloves are among the most 
essential. Yes, they do create a barrier 
between the gardener and organic ma­
terial, an interruption that troubles the 
more holistically minded, but the other 
side of the coin is arguably worse, con­
sisting of painful cuts, splinters, and bro­
ken fingernails. And with the advance­
ment of textile technology, the bulky 
seams and clunky fabrics of the past 
have given way to versatile materials 
that no longer hinder dexterity—at least 
not in any dramatic way. It is now possi­
ble to get gloves that are breathable 
and hardy, waterproof and washable, 
and, for the thornier jobs like pruning 
roses, sturdy leather gauntlet styles that 
protect both hand and wrist. 

Scissors and Hand Rake
Having the right tools can be the dif­
ference between a garden’s success 
and failure. Using instruments unsuited 
to the purpose at hand can damage 
 flowers, the risks becoming even more 
present when dealing with teeming 
flowerbeds on patios and balconies. 
For these fragile and involved envi­
ronments, the sizes of the tools are ex­
tremely important, and the higher­qual­

ity instruments, though more expensive, 
are usually more accurate and longer 
lasting. Garden scissors come in many 
varieties, from oversized loppers to mini­
ature pruning shears. 

 Medium­sized units are particularly 
suited to terrace gardens with robust 
plants, like wooden stemmed roses or 
small trees. On top of the protection 
provided by gloves, some pairs of 

scissors offer added security via circu­
lar grips that enclose the hand, making 
them ideal for thorny jobs. 

 Smaller varieties of scissors, by con­
trast, should be used to trim flowers in 
congested container gardens. Their 
slightness provides the gardener with 
the dexterity necessary for navigating 
tight areas without disrupting other 
nearby plants.  

 Another valuable tool for flowerbeds 
is the hand rake. These can be used to 
clean away fallen foliage in a controlled 
way, as they are easy to maneuver in 
confined spaces. One of the most 
 important features of these tools is a 
strong connection between handle 
and metal, and choosing a brightly 
colored instrument is a good idea for 
the forgetful.

EVERGREEN
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Avant-Garde Fashion  
and Style

OTHERWORLDLY

Editors: Theo-Mass Lexileictous & Gestalten
Features: Full color, hardcover,  
stitch bound, 304 pages, 24.5 × 33 cm
Price: € 39,90 (D)  £ 40  $ 60
ISBN: 978-3-89955-638-4

Other rules apply to the fashion of the future. 
New technologies and materials make things 
possible today that could not have even been 
imagined in the past. High-tech fabrics and 
melting forms are no longer science fiction 
but reality. Fashion is constantly reinventing 
itself, but many designers and stylists are 
now taking it to extremes. Inspired by the 
odd, mutant, and deformed, they are rede-
fining clothing to expand the body —from 
wearables to the utter transfiguration of the 
human silhouette.

Otherworldly showcases a fashion avant-
garde between futurism and fetish. Featuring 
work by designers such as Lucy McRae, Peter 
Popps, Marina Hoermanseder, and Viktor & 
Rolf, it not only explores this groundbreak-
ing development but also its fruitful interplay 
with photography.

	 Born 1985 in Limassol, Cyprus, THEO-MASS 

LEXILEICTOUS can be described as fash-
ion director, creative director, set designer, 
researcher, art director, and editor. In addi-
tion to this myriad of titles, Lexileictous 
works as a visual and performance artist. 
His ventures include features in Dazed and 
Confused, ARTE TV, and FLAUNT, iconic 
collaborations with pop-stars and high-
fashion brands, and ongoing work for a 
solo show to be presented early 2017.

Fashion from another planet. Unwearable, subversive, radically post-human, alien. 
Otherworldly presents avant-garde garments, styling, fashion photography, and 
young designers who are a whole galaxy away from the mainstream.

188 189Portrait Alexander McQueen

The work of lee AlexAnder McQUeen , born in London in 1969,  
is perhaps one of the most documented and talked about oeuvres in the world. 

With its autobiographical approach to fashion, Lee’s work was about the way  
he lived his own life and the darker aspects of the human psyche that he 

himself experienced.

AlexAnder
McQUeen

POrtrAIt 

Editor: Gestalten & Design Indaba 
Features: Full color, hardcover,  
stitch bound, 336 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-641-4

Fashion, Design and Lifestyle 
from Africa

AFRICA RISING

Africa’s young, self-confident creative scene 
is attracting worldwide attention and its 
work is showing the continent in a new light. 
Its dynamic design and fashion, as well as 
the products of its other creative industries, 
constantly surprise with their unique com-
bination of innovation and tradition. African 
design, like that of other regions, often re-
flects or acts as a catalyst for social and eco-
nomic developments.

Interdisciplinary artists such as Die 
Antwoord and Xander Ferreira have made 
names for themselves well beyond Africa’s 
borders. Their work and that of their con-
temporaries redefines African creativity and 
calls stereotypes and clichés into question. 
That spirit extends to the vibrant restau-
rant scene, with fresh approaches to regional 
foods and beverages, and to the hotels and 
even safari lodges that exemplify the very 
special African approach to enjoying life. 
Africa Rising is a compelling exploration of 
this scene’s talented pioneers and their out-
standing projects.

African fashion and design is colorful, unconventional, fresh, elegant, and 
self-confident. Africa Rising showcases the work of young creatives from the 
continent’s vibrant metropolises.

rom his East London studio, Yinka Ilori 
refashions discarded furniture and found 
objects into artworks full of humor and 
sincerity in equal measure. He was born in 

the United Kingdom, attended school in northern 
London, and later studied furniture and product de-
sign at the London Metropolitan University. 

His Nigerian heritage has played an important role 
since childhood. Fascinated by the oral traditions his 
parents invoked and the ornate textiles decorating 
their home, he now strives to infuse these elements 
into his furniture design. Likewise, his rejection of 

F

“Ilori adopts childlike  
  naiveté toward form and function.”

Yinka  
Ilori

Nigerian traditions are given enigmatic form 
in YINKA ILORI ’S  furniture designs. Bright, 

playful, and eccentric, the chair collections 
recall his Nigerian roots by integrating oral 

traditions and textile themes from the  
country while also offering commentary on 

throwaway consumer culture.

the wastefulness he sees as being a prevalent prob-
lem in both Western and African cultures has led him 
to upcycling, a process of repurposing junked materi-
als to make new products. 

Narrative is an important part of Ilori’s creative pro-
cess. For his solo show If Chairs Could Talk at the 
Shop at Bluebird during London Design Week 2015, 
he exhibited five brightly colored, transfigured 
chairs with a well-known Yoruba parable tying the 
series together: “Despite how long the neck of a gi-
raffe is, it can’t see the future.” The chairs, based on 
childhood characters and images, are hardly suitable 
for use as seats. In adopting this childlike naiveté to-
ward form and function, Ilori’s work is a paean to the 
creative imagination that always finds its way around 
pure utility.

Ilori’s fusion of serious design elements with envi-
ronmental concerns and a playful narrative style has 
attracted a wide audience to his work. A selection of 
his extensive international appearances include: This 
is Where It Started, a group show at the Whitespace 
Gallery, Lagos in 2014; and the Making Africa group 
show at the Vitra Design Museum, Basel in 2015.

These three pieces from If Chairs 
Could Talk highlight Ilori ’s creative 

play on function and form. 

026 027

the general public and partially as a workshop for 
weavers and other craftspeople to produce pieces 
from Burks’ designs. 

Special attention was paid to the chain of production 
in the exhibition. Photo and video documentation 
follow Burks’ designs from their inception on draft 
paper straight through to the production of a physi-
cal object. The inclusion of this material, along with 
the visibility of the Senegalese craftspeople actually 
working in the museum, provided commentary on 
specificity in a global age. Confronted with a trans-
parent take on the realities of manufacturing—one of 
open and attentive collaboration—the audience 
might see the possibility of becoming more interest-
ed in the processes that shape what they buy. 

“With a transparent take  
on production the audience  

becomes more involved  
with the processes that shape  

  what they buy.”

The Crown  
composition is  
an elegant ar-
rangement of 

homewares set 
on top of a  

woven base. 

The Starburst lampshade  
is made up of baskets woven 
from vinyl and sweetgrass.
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PRINTING THINGS
Visions and Essentials  
for 3D Printing

FROM TIP TO TOE
The Essential  
Men’s Wardrobe

FOREVER
The New Tattoo

BY THE PEOPLE
Designing a Better America

JUST MARRIED
How to Celebrate Your  
Wedding in Style

HOW TO BE CHAP
The Surprisingly Sophisticated 
Habits, Drinks and Clothes  
of the Modern Gentleman

THE CRAFT AND 
THE MAKERS
Tradition with Attitude

Editors: Klaus Klemp, Keiko Ueki-Polet
Features: Full color, PVC cover in slipcase, 
808 pages, 19 × 23 cm
Price: € 69.90 (D)  £ 55  $ 90
ISBN: 978-3-89955-584-4

LESS AND MORE
The Design Ethos  
of Dieter Rams

Editor: Gestalten & Anna Sinofzik
Features: Full color, hardcover,  
288 pages, 24.5 × 33 cm
Price: € 39.90 (D)  £ 40  $ 65
ISBN: 978-3-89955-581-3

THE STILL LIFE
In Product Presentation  
and Editorial Design
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Colder temperatures invite a variety of 
unique ways to interact with nature. Dog 
sleighs and snowshoes facilitate move-
ment across snowy plains for everyday icy 
life whilst ice motocross and figure skating 
provide a burst of adrenaline. Whether you 
are looking for a vacation spot where the sun 
shimmers off of a glittering frozen cliff or for 
an athletic alternative to the conventional 
ski slopes, Below Zero guides you through a 
myriad of adventures; Antarctic voyages, 
crisp treks to Greenland, or the biker meet-
ups in the recesses of the Black Forest tan-
talize and beckon. 

Through images of landscapes dusted 
in a powdery palette and depictions of cold 
weather athletics, any questions of what to 
do with a snow day are answered in Below 
Zero. This volume explores the brisk side 
of nature’s beauty and the adventures that 
await when the mercury drops. 

Editors: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: ca. € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-678-0

From dog sledding to ice fishing to waterfall climbing, countless possibilities await 
beyond the crowded ski slope and traditional winter activities. Create the winter 
wonderland that you desire and crave. 

Adventures out  
in the Cold

Release: August 2017

BELOW ZERO
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Moveable homes provide endless opportuni-
ties for exploration and changes of scenery. 
Modified ferries allow ample space for fami-
lies. Shanty boats inspire images of Huck 
Finn’s literary journey and youthful spirit. 
Former cruise ships become charming hotels. 
These floating domiciles showcase alterna-
tive living solutions from the private to the 
commercial.

From the romantic lakes of Kashmir to 
the Bay of Venice, houseboats claim their 
space atop the water worldwide. These char-
ismatic and aquatic homes provide refuge 
from being landlocked and promise to sat-
isfy curious natures. A Life Afloat profiles 
the imaginative inhabitants and designers 
behind these houseboats; the volume offers 
inspiration to anyone interested in a touch 
of escape from a weekend change of scenery 
to a permanent change of address.

Editors: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 21 × 26 cm
Price: ca. € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-916-3

A boat is a hole in the water that you put your passion into.

Boats, Homes and Cabins  
on the Water

Release: September 2017

A LIFE AFLOAT

[  SAMPLE COVER  ]
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The connection between an automobile 
and its proprietor is a special one. And it is 
made even more so as new technology makes 
transportation increasingly impersonal. 
Drive Tastefully delves into this nuanced re-
lationship through anecdotes of painstaking 
restoration by dedicated hobbyists, accounts 
of autos passed down through generations, 
and tales of treasured first sets of wheels.

From refurbished wrecks to chic super-
cars: discover the most prized possessions of 
a colorful cast of dedicated collectors, own-
ers, and drivers. This is the tome for any 
auto enthusiast and it promises to pique 
curiosities with a tasteful set of wheels and 
a tantalizing strip of open road.  

Editors: Petrolicious & Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 22,5 × 29 cm
Price: € 39.90 (D)  £ 40  $ 50
ISBN: 978-3-89955-927-9

Inherited gems, lovingly restored autos, and first cars: Drive Tastefully explores  
the intimate relationship between cars and their owners.  

Petrolicious Cars  
and their Owners 

Release: September 2017

DRIVE TASTEFULLY

[  SAMPLE COVER  ]



From cars never shown to those models that 
see small production runs, Fast Forward pres-
ents vehicles that are just as much sculpture 
as automobile. Iconic winglets adorn models 
from the 50s. Automobiles of the 70s appear 
to be works of science fiction rather than 
modes of transportation. Classic interpre-
tations and vintage prototypes that hinted 
at the future of yesteryear. Every decade has 
it own ideas of the future.  

The timeline of concept cars is narrated 
through an alluring pairing of project im-
ages and stories from inside studio walls. 
Designers discuss the catalysts behind 
their creations from the first scribble upon 
a blank page to a 3D model to the roadways. 
Fast Forward showcases the past, present, 
and, in the true spirit of concept cars, the 
future of this intriguing and diverse realm. 

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages, 30 × 27 cm
Price: € 49.90 (D)  £ 45  $ 69
ISBN: 978-3-89955-902-6

These cars are futuristic, utopian, eccentric, and always ahead of their time.  
From models that were never presented to consumers to those produced as limited 
series, Fast Forward shows cars that pique people’s interest and enthusiasm.

The World’s Most  
Unique Concept Cars

FAST FORWARD

[  SAMPLE COVER  ]
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BRUMMM is a bi-annual visual feast for 
any and every motorcycle lover. The tempt-
ing bookazine acts as both an archive and 
platform for outstanding motorcycle pho-
tography: a happening rarely found in the 
popular magazine world. These pictures 
convey personal stories, provide exclusive 
insights into otherwise closed collector ga-
rages, preserve archival treasures, or capture 
events through the eyes of photographers, 
who possess a notorious passion for purring 
engines. BRUMMM is a timeless experience, 
which will be taken from your shelf time 
and time again.

Editors: Hermann Köpf & Christian Eusterhus
Features: Full color, softcover, 
192 pages, 24 × 30 cm
Price: € 29.90 (D)  £ 25  $ 40
ISBN: 978-3-89955-908-8

The motorcycle way of life captured in striking photos and presented  
with editorial grace.

Motorious Chronicles

BRUMMM #2

Editors: Ulf Poschardt & Gestalten 
Features: Full color, hardcover,  
stitch bound, 240 pages, 21 × 26 cm
Preis: € 35 (D)  £ 30  $ 40 
ISBN: 978-3-89955-687-2

PORSCHE 911

1974 
1989
The G Model

The Golden Ratio

One year after Andreas Baader’s arrest the 
classic 911 was replaced by the G model. This 
marked the beginning of a maturation 
process for the 911, which, after passing 
through three high-powered SC models, 
culminated in the high-class 911 Carrera. 
With its 231 hp and the corresponding road 
performance, this 911, in contrast to the S 
and RS models with their ostentatiously 
paraded athleticism, was completely 
without affectations.

This 911 extended and prolonged the commercial viability 
of the classic 911, subtly developing its formal language. The 
dimensions were almost identical and the interior remained 
virtually unchanged. While the G models produced in the first 
four years were serially produced variants of the classic 911 
with basic motorization, in 1978, with the production of the 
first SC, the Carrera’s wider bodywork became standard and 
the G model received that sensuous, highly elegant, and ideally 
proportioned appearance, which, especially in the last five years 
of the “Carrera” model, made it into the most handsome Porsche 
for many 911 fans. The 911 obtained its golden ratio. For friends of 
the air-cooled 911, who casually call themselves Luftis [ 1 ] (airies), 
the G model manifested the ideal of the 911. Only at the end, 

with the 1989 model, did the 16  inch Fuchs 
rims, 6 inch wide at the front and 8 inch wide 
at the back, become standard. “This further 
enhanced its appearance,” reported Jörg Austen 
in his technical documentation of the 911.

↠ The models: the  
911 Turbo (front),  
911 Coupe (back), and 
911 Carrera Targa 
(right) lined up in 1976.

The G-Model – The Golden Ratio

[ 1 ] English­ 
speaking fans of  
the air­cooled  
Porsches also take 
up the German  
term: Luftgekühlt. 

80 1974 – 1989

When Ferdinand Porsche could not find a 
sports car he liked, he decided to build one 
himself. The rest is history. Jerry Seinfeld 
collects Porsches, Steve McQueen loved the 
car. Since its launch in 1963, the 911 has built 
a reputation for itself as “the thinking man’s 
sports car.” Both a car and a cultural icon, it 
has earned a fan base that spans from young 
to old, East to West, connoisseur to enthusiast.

[◊]	Born in Nuremburg in 1967, ULF 

POSCHARDT is a graduate of philosophy 
and a prominent German journalist. In his 
professional past, Poschardt has been chief 
editor of the German edition of Vanity Fair. 
In addition to this book dedicated to the 
Porsche 911, his other publications include 
DJ Culture.

The thinking man’s sports car: a symbol of the relentless desire for peak power and 
limitless performance. The Porsche 911 inspires a worldwide ripple effect.

The Ultimate Sportscar 
as Cultural Icon

NEW
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Martijn Doolaard traded in the convenience 
of a car and the distractions of daily life for 
a cross-continental cycling journey: a biped 
adventure from Amsterdam to Singapore. 
Leaving behind repetitive routines, One Year 
on a Bike indulges in slow travel, the subtlety 
of a gradually changing landscape, and the 
lessons learned through traveling. 

Venturing through Eastern European 
fields of yellow rapeseed to the intimate 
hosting culture in Iran, One Year on a Bike is 
a vivid chronicle of what can happen when 
the norm is pointedly replaced by excep-
tional self-discoveries and beautiful scener-
ies. Doolaard shares the gear and knowledge 
that made his trip possible.

Editor: Martijn Doolaard & Gestalten
Features: Full color, hardcover,  
stitch bound, 368 pages, 24 × 32 cm
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-906-4

The title says it all: one man, one bike, one long ride, the adventure, the pleasure, 
and the pain—a travelogue and visual journey.

From Amsterdam  
to Singapore

ONE YEAR ON A BIKE

Editor: Cam Honan & Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-901-9

Explore the world one step at a time—embark on trails that invite, inspire, and 
invigorate. Wanderlust presents the best walking routes with inviting maps, practi-
cal tips, and inspiring landscape photographs.

Hiking on  
Legendary Trails

WANDERLUST

Westward Ho!

Padstow

Chapel Porth

St. Ives

Penzance
Falmouth

Plymouth Brixham

Exmouth

Lyme
Regis

Durdle
Door

Isle of Portland

Jurassic Coast

MINEHE AD

POOLE

Dartmoor
National Park

Exmoor
National Park

U N I T E D  K I N G D O M

C o r n w a l l

D e v o n

S o m e r s e t

D o r s e t

16 KM N

Bristol Channel

English Channel

Following faded footsteps of migrating ani-
mals or paths of ancient trade routes, the 
trails featured in Wanderlust offer both out-
door exploration and enjoyment. Through 
hiking, connections are made between cities 
and coasts, people and places. Spectacular 
photography illustrates journeys to sharp 
summits, astonishing vistas, and phenom-
enal locales. Wanderlust provides maps and 
rich details for long-distance trails and short-
er explorations from the El Camino Real in 
North America to the Routeburn track in 
New Zealand and the byroads in between. 

 From modern-day transcendentalists who 
trade facts and figures for flora and fauna to 
those who simply desire a casual break from 
concrete scenery, Wanderlust allows you to live 
vicariously through vivid portraits or use the 
trips as impetus for your own hiking journey. 
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Editors: Thorsten Strüben,  
Jan Blumentritt & Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-674-2

THE FLY FISHER

44 45

SALTWATER: Big Fish Special  (1) Flaming Lamborgini  (8) Tarpon Rabbit Roach  SALTWATER: Baitfish  (2) Surf Candy Pink  (3) Blue Water Softy 
Minnow Pearl  (4) Kinky Muddler Black Purple  (5) Slater's Half and Half Baitfish Burnt Orange  SALTWATER: Crabs  (6) Avalon Permit Fly  (7) Alphonse 
Crab Tan  STREAMER: Crayfish  (9) Come At Me Cray Olive  WARMWATER: Carp/Panfish  (10) Bully Bluegill Spider Olive  STREAMER: Conehead   

(11) Wooly Bugger Purple Flash Conehead

STREAMER: Salmon  (13) Trash Can Streamer Black  (16) RS Super Snaelda Willie Gunn  SALTWATER: Big Fish Special  (12) Serge's Wrasse Black  
(20) EeZee Squid  WARMWATER: Carp/Panfish  (15) Carp Worm  WARMWATER: Predators  (14) UV Flashtail Whistler  (19) Gulleyfish Green  
WARMWATER: Poppers  (17) Swimming Frog Orange Belly  STREAMER: Steelhead  (18) Chicken Little Steelhead Orange  (21) Merlino's Critter Baitfish  

SALTWATER: Tropical  (22) M.O.E Tan  STREAMER: Hairwing  (23) Gray Ghost

IN THE FLY FISHER’S BOX

Apart from flies, a wide range of other baits that imitate small marine prey—
including baitfish, worms, and crabs—is available. The type to use depends on 
the water, environment, and target fish; and seeking local advice often helps 

with choosing the best lure for the job.

(3)

(1)

(6)

(7)

(9)

(15)

(12)

(18)

(21)

(22)

(4)

(8)

(10)

(16)

(1)

(19)

(23)

(5)

(2)

(11)

(17)

(14)

(13)

(20)

T H E O R Y  A N D  P R A C T I C E  Fly Tying

K A M C H A T K A  Russ ia

26

Equal parts outdoor meditation and escap-
ism, fly fishing appeals to a diverse audi-
ence. The dedicated focus on the task at 
hand makes daily life fade away and the fly 
fisher is free to connect with the soothing 
sounds of the water while awaiting a catch.

From rod to reel to weighted line, the art 
of fly fishing is rife in details. Filled with 
photos of anglers and their habitats, the 
craftsmanship of tying flies, and expert 
discussions on the right gear to wear to 
wade into a favorite river, The Fly Fisher is 
the first comprehensive discussion of this 
multifaceted sport. It is as much about the 
triumphant catch as the craft of building 
bait paired with the art of appreciating the 
overall experience as well as the method.

The Fly Fisher shows the most beautiful fishing spots, self-tied flies, and the right 
equipment for this increasingly popular lark of leisure.

The Essence and Essentials 
of Fly Fishing

Step into the woods—refuge and escape 
and home. Some go there to hike or fish. 
The people and projects presented in 
this book do so much more. Join them as 
they gather honey from wild hives and 
pick mushrooms from beneath secretive 
oaks. Build a cabin of your own, or a look‑ 
out up there in the treetops. Bike trails, 
walking paths, woodcrafts. Anything and 
everything to experience the forest, both ar-
chitectural and intangible. With profiles and 
essays that inspire us to step off the beaten 
path and photographs that bring the experi-
ence home, Wildside is the guide to modern 
outdoor activities.

The woods are alive with possibilities: Retreat into nature, meet mushroom  
pickers, collectors, and explorers. Build cabins and scenic trails, create crafts,  
or start inspired projects. This is the way to the wildside.

The Enchanted Life of 
Hunters and Gatherers

WILDSIDE

Editor: Gestalten
Features: Full color, hardcover, 
256 pages, 22 × 28 cm
Price: € 39.90 (D)  £ 35  $ 60
ISBN: 978-3-89955-672-8

“I have built tradition into every piece of my work,  
utilizing the methods used many years before me.”

CHRISTIAN WATSON, 1924

217

“Flowers are always an essential  
part of my salads — mallow, wild garlic, 
three-cornered leek, nasturtiums …”

CAROLINE DAVEY, FAT HEN
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The Culture of  
Wave Riding

SURF ODYSSEY

Beyond mainstream surfing lies an un-
charted sea of creativity, community, and 
independence that celebrates the true na-
ture of surfing. Surf Odyssey depicts this 
contemporary surf culture: the adrenaline-
rush of cold-water surfing, the daunting 
treks through the terrain of Africa balanced 
by the welcoming Temple of Enthusiasm 
in Bali, the quest to find nature in its pur-
est form, and the reward of finding oneself. 
Images from pioneering outdoor photogra-
phers and poignant portraits of movers and 
shakers in the scene narrate a tale of modern 
wave-riding.

Surf Odyssey underlines the natural con-
nections between environmental respon-
sibility and the thrill of embracing an 
unbroken wall of water whilst showcasing 
the products and places that comprise this 
unique community.

Cold-water surfing, the most remote surf spots, spectacular photography, illustra-
tions, and custom boards: Surf Odyssey documents the modern cult of surfing as its 
own subculture and way of life.

Editors: Andrew Groves & Gestalten
Features: Full color, hardcover,  
stitch bound, 320 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 35  $ 55
ISBN: 978-3-89955-653-7

230 231

Stevie
Gee

Waves Not Words

Artist and designer Stevie Gee prefers to let 

his visuals speak for him, and their voice is 

bold and playful. Calling to mind dreams of 

days gone by, the comic book influences are 

obvious at a glance. Working by hand, he 

seems to be crafting his own retro-revival of 

quiffs and moustaches. But a closer look  

reveals a growing interest in tactile surfaces 

and three-dimensional materials: boards 

and fins become canvases for his celebra-

tions of surfing culture. Despite being based 

in waveless London, the doors opened by his 

surfing-related work have taken him to  

surf spots around the world for gallery  

openings and commissions. As a surfer him-

self, he says, “I love to spend time in the sea, 

as it brings me peace … when I do, it restores  

the balance.”

298 299

Editor: Indoek
Features: Full color, hardcover,  
stitch bound, 288 pages, 24 × 28 cm
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-907-1

SURF SHACKS

Many abodes can fall under the label of surf 
shack: New York City apartments, cabins 
nestled next to Royal National Park, or tiny 
Hawaiian huts. Surfing communities are 
overflowing with creativity, innovation, 
and rich personalities. Surf Shacks takes a 
deeper look at surfers' homes and artistic 
habits. Glimpses of record collections, strolls 
through backyard gardens, or a peek into a 
painter’s studio provide insight into surfers’ 
lives both on and off shore. 

Through anecdotes and photographs, il-
lustrations and conversations, Surf Shacks re-
veals a more personal side to surfing and its 
eclectic cast of characters. 

Surfing is a way of life. A life dominated by the waves and the tide with a  
cozy place to pause in between. Creative personalities crafting bold homes,  
Surf Shacks illustrates how surfers live both on and off shore.

An Eclectic Compilation  
of Creative Surfers' Homes  
from Coast to Coast  
and Overseas

Left

The backyard is literally a series 

of scenic trails leading all over 

Topanga Canyon.

Right

A peak into the bedroom loft.

Jess Bianchi + Malia Grace Mau 2726 Kauai, Hawaii

4140

Brian Bent
San Juan Capistrano

Catching a glimpse of Brian is like being hit by a bolt of lightning. You’re 
left feeling like, “What was that?!” He has that effect in the water when 
you see him zip by on one of his kook box boards, or on land when he 
zooms past in one of his homemade speedster cars. Whatever he’s doing 
in the moment, he’s always stoked to be doing it. His lust for life is con-
tagious. It beams out of him, whether through painting, surfing, music, 
or simple conversation.

Interview by Paul Collins

Where are you from?
I was born in Inglewood, California. My mom and  
uncles were from Redondo Beach, and we would go 
there and Hermosa Beach to hang out by the ocean 
when I was young.

How did you first get into art?
My first introduction to art was through my uncles. 
My uncle Rocky became a pro surfer and was into art, 
painting murals on his bedroom walls. He would draw 
lots of waves. He inspired me to do the same. I also 
started drawing Don Martin cartoons out of  
Mad Magazine.

What is your favorite part about the area you live in?
I live in San Juan Capistrano in Southern California. I’m 
blessed to be at the mouth of the Ortega Highway. I 
love to take the old speedsters out there and drive the 
winding road. The beaches are just a short drive from 
me. San Onofre is my spot.

Your house looks amazing. How did you find it and 
how long have you been there?
An old neighbor of ours told us about a house for sale 
in a housing tract built in the fifties. My wife and I 
have liked the fifties aesthetic for a long time. We had 
collected lots of fifties furniture together, and the house 
seemed like a great fit.

What are your favorite parts of your home?
My favorite part is an angle that jets out of the entry 
hall into the living room. I also like the view of the pool 
in the backyard from the house. The backyard and pool 
have been great for entertaining over the years and for 
our kids growing up.

Who are your style icons and why?
The first one that comes to mind is Marlon Brando. 
The Wild One! But he still had a bit of a compassion… 
I just like the simple cuff jeans, T-shirt, leather jacket. 
That’s my most comfortable outfit. My grandfather had 
big cuff jeans and wore tight shirts showcasing his big 
arms. He welded, worked in concrete, and built hotrods 
in the forties. He was a classic working guy wearing 
classic work wear. He could make something out of 
nothing! I also like Coco Chanel. The early pieces she 
made are a big inspiration.

Tell us about the kook boxes that you build. What’s 
the history behind that style and what made you 
want to build and surf them?
One day my buddy JJ Wessels brought a kook box 
down to San Onofre and I just said, ”Wow… It’s a 
thirties-style surfboard!” I couldn’t wait to try to surf it 
because I was into the thirties style at that time. The 
more we surfed them the more I dug them. I started 
making a few different variations. The ones I made were 
around 40 to maybe 60 pounds. The thing that keeps 
me on them is the nostalgic trim on the wave. They go 
super-fast on a shoulder-high wave and you have to be 
tactical when riding them. I nicknamed them “square-
railed wave dragsters.”

When did you start building those hand-built  
hot rods?
I started building my first hot rod around 2004. My 
buddy John and a couple friends from the ACES Car 
Club showed me the basics. I met them going to the 
Hot Rod Church for Sinners, which was a non-denom-
inational church at a pizza restaurant and bar that my 
buddy and his father owned. Someone said we should 
build a mascot for the church and the next thing I knew 
that’s what we did. Then I started building another 
one. Soon after that I wanted to build one in an older 
style because I loved the simplicity, style, and overall 
coolness of them.

Where does the process start? How do you decide 
what you’re going to build and how?
I get inspired to build a car from an idea—like wanting 
to drag race a bi-plane like they did in the 1910s. Two 
years ago I was talking to Nick Clements of Men’s File 
Magazine and he said he would come out from England 
and photograph the process. My buddy JJ Wessels and 
I built the car and we did it—drag racing the bi-plane, I 
mean. JJ knew a pilot and we set up the race at some 
salt flats out in the California desert. So yeah, it’s 
usually from an inspiration and idea. You have to start 
to build something this way from the ground up for it to 
work and make sense. And you can add inspiration as 
you go. I usually look into learning how to do some-
thing—whether it’s art, music, or cars—then learn and 
go for it.

How do you get them street legal?
I made friends with my local DMV.

Do you have a favorite hot rod that you’ve built?
The Model A Ford with the four-cylinder engine is my 
go-to car right now. It’s a lot of fun! Tons of torque and 
bumpy, but drives fun and solid. Top speed is about 55 
miles per hour. I dig hopping into it and driving to town 
or out on the Ortega Highway.

You do it all: painter, sculptor, surfer, builder of 
boards and cars, musician, father. Is there anything 
you haven’t done yet that you’ve been wanting to?
I would have maybe liked to sing opera… I think their 
voices are so rad! Pure beauty.
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Custom Cars  
and Their Builders

THE DRIVE

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 400 pages, 30 × 27 cm
Price: € 49.90 (D)  £ 45  $ 69
ISBN: 978-3-89955-651-3

Better than the original and a long way from factories and assembly lines.  
Handcrafted, radical, and subversive, these custom cars are designed and made by 
a small number of specialists around the globe. 

From early hot rods and lowriders to mod-
ern tuning: this book presents a huge 
variety of unique cars from around the 
world. Automobiles have been tuned, re-
stored, and rebuilt for years, but —whether 
made for leisurely cruising or peak perfor-
mance —today’s custom machines are more 
interesting than ever before. After explor-
ing custom motorcycles in The Ride and  
The Ride 2nd Gear, it’s high time to focus on 
the four-wheeled scene.

 The Drive showcases the diversity and 
reach of this custom movement. Each car 
is utterly unique; each builder a true person-
ality. Passion and craft meet in their work-
shops in North America, Europe, and Asia. 
The resulting vehicles —and this book —are 
for anyone for whom a car is so much more 
than just a way to get around.

F uller Moto are unusual: there’s not many contemporary 
custom shops making a splash in both the car and bike worlds. 
Surprising? Sadly, not. Since the days when motorcycle racers 

at the historic Brooklands circuit just south of London were banned 
from joining the car drivers in the Clubroom, the two worlds have seen 
as much divide them as unite them. John Surtees remains the only man 
to win world titles on two and four wheels.

But such divides clearly cut little ice with the energetic self-styled 
“dreamers, creators, and makers” at Fuller Moto, working out of 
Atlanta, Georgia. In the company’s neat workshop, air-head BMW and 
classic Ducati engine two-wheeled specials share space and builders’ 
attention with finely crafted four-wheeled wonders such as the Jet-Hot 
Double Down seen here. 

The founder is Texan Bryan Fuller whose passion for working with 
metal goes back to helping his father work on a ’65 Mustang whilst 
at school. But it was “my uncle, Bob Fuller, who has the same crazy 

The lineage of working with  metal 
and learning from the leading 
lights of the custom scene can be 
seen straight off on the all-wheel 
drive Double Down.

Bryan Fuller builds two and four 
wheel creations. This Roadster-
based special showcases the skill, 
craft, and lofty ambition that go into 
all of them. 

Company Name: Fuller Moto
Project Name: Jet-Hot Double Down
Manufacturer: Ford
Model: Roadster
Category: Hot Rod

Rebuild:

Year of production/rebuild: 
1932/2012—2015
Engine: 576 cui Kurt Urban Prepped Jon Kaase 
Boss 9; 825 hp; Griffin Radiator
Transmission: G-Force 5 speed; transfer case: 
GM NP 149 magnesium case rated 1000 ft. lbs.
Wheels/Tires: 15 × 10-inch Real Racing alumi-
num wheels; NASCAR slicks
Brakes: Front: Winter’s independent quickchange 
; rear: Winter’s quickchange with 4 link
Bodywork Modifications: Brockville body with 

custom grill nose, hood, and aluminum scoops; 
shortened quarter panel; custom chromoly 
windshield
Chassis Modifications: Custom chassis with 
pushrod system ; Ridetech Coilovers front and 
shocks rear with torsion bar
Interior Modifications: Wiring: American 
Autowire; custom Fuller bucket seats with John 
Whitaker leather; Crafty B switch panel; classic 
instruments gauges; Interior panels sprayed with 
Jet-Hot Ceramic Coating
Paint: Chastin Brand, Tim Garner, Bryan Fuller
Other Modifications: ARP fasteners
Approximate Work Hours: 2.5 years
Location: Atlanta, GA, USA
Retail Price: $ 144,100 

Jet-Hot Double Down 
by Fuller Moto:

A Classic 
Ford Gets 
the Fuller 
Treatment

car gene that I do,” he recalls. “He always drove his exotics to visit us 
for the holidays—Jaguars, Maseratis, and Lamborghinis. I grew up in a 
small town and to see an exotic car was a rare treat. I clearly remember 
spending most of the holiday climbing around in his cars, touching all 
the controls, pretending to be driving.” 

Working on cars was “just a hobby” for a while and Fuller earned 
a degree in biology, with a view to working as a chiropractor. But his 
father’s passing—when Bryan was just 20—changed all that. Vowing 
“not to waste his life doing something he didn’t absolutely love,” Fuller 
took a sharp right turn and began working with cars professionally, 
attending college to sharpen his fabricating skills and succumbing 
to the draw of west coast car culture and moving to California. He 
was soon working at the So-Cal Speed Shop, and then hired by Chip 

Jet-Hot Double Down 
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De Tomaso Pantera “ADRLN” 
by Ringbrothers:

I n  1969 an up-and-coming car company, DeTomaso, ushered in 
a deal with Ford to supply them with some American V8 power 
inside their new sports car and the Pantera was born. During the 

course of production, from 1971 to 1992, there would be over 7,000 
Pantera seen prowling off the finish line in Modena, Italy. Originally 
penned by Italian design company Ghia the very first car that would be 
shown to the public wore yellow paint, which would become one of the 
most popular colors for the car.

The Ringbrothers, Jim and Mike, are both car aficionados by birth 
and they began innovating and working on cars at the age of 10 and 
11 years old. Their studio and shops can be found in Spring Green, 
Wisconsin and is not only home to their custom car works but is 
primarily a collision and repair shop for the small city. Performing one 
to two custom restorations a year they also sell hand-made carbon 
fiber, billet metal accessories, and custom fiberglass pieces - the shop 
is a jack and master of all trades. Their craftsmanship has recently 
come into stardom though as they have won multiple accolades at 
the SEMA custom car show in the past few years. This is also where, 
in 2013, their work with a 1971 DeTomaso Pantera named ADRNLN 
mesmerized audiences and workshops alike.

The 1971 DeTomaso Pantera is a gor-
geous car, but the Ringbrothers take 
on this 1971 Pantera is nothing other 
than breathtakingly captivating. 

Making 
Your 
ADRNLN 
Run Yellow

104 105Ringbrothers

Editors: Jared Zaugg & Gestalten
Features: Full color, hardcover,  
stitch bound, 320 pages, 30 × 27 cm
Price: € 49.90 (D)  £ 45  $ 70 
ISBN: 978-3-89955-567-7

Editors: Gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages, 24 × 30 cm
Price: € 39.90 (D)  £ 35  $ 55 
ISBN: 978-3-89955-569-1

Editors: Jeffrey Bowman & Gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages, 24 × 28 cm
Price: € 39.90 (D)  £ 36.99  $ 60
ISBN: 978-3-89955-513-4

GENTLEMEN, START 
YOUR ENGINES! 
The Bonhams Guide to  
Classic Sports & Race Cars

THE JOURNEY
The Fine Art of  
Traveling by Train

THE OUTSIDERS
New Outdoor Creativity

Editors: Jeffrey Bowman & Gestalten
Features: Full color, hardcover,  
stitch bound, 352 pages, 24.5 × 33 cm
Price: € 49.90 (D)  £ 45  $ 68 
ISBN: 978-3-89955-555-4

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 352 pages, 30 × 27 cm
Price: € 49.90 (D)  £ 45  $ 68
ISBN (Rebel Edition): 
978-3-89955-636-0

ISBN (Gentlemen Edition): 
978-3-89955-589-9

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 21 × 26 cm
Price: € 35 (D)  £ 30  $ 45
ISBN: 978-3-89955-594-3

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 28 cm
Price: € 38 (D)  £ 32.50  $ 55
ISBN: 978-3-89955-473-1

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 28 cm
Price: € 38 (D)  £ 32.50  $ 49.95
ISBN: 978-3-89955-652-0

THE GREAT WIDE OPEN
New Outdoor and  
Landscape Photography	

THE RIDE 2ND GEAR
New Custom Motorcycles  
and Their Builders

OFF THE ROAD
Explorers, Vans, and  
Life Off the Beaten Track

VELO 2ND GEAR
Bicycle Culture and Style

VELO 3RD GEAR
Bicycle Culture  
and Stories

[  Gentlemen  ][  Rebel  ]
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Food & BeverageS Food & BeverageS

Living on the land and learning to reap the 
benefits of nature. From farm-fresh eggs 
and herb gardens that enrich home cooked 
meals to beekeeping to aid in the pollination 
of small crops, there's a lifestyle that exists 
in harmony with our environments. These 
locales reveal and embrace the many layers 
of this way of life. 

Activities such as canning and marma-
lade making are given new life in these 
pages. Whether autumnal foraging for 
mushrooms or learning the different fla-
vors of varying apple varietals or enjoying 
the fresh spring leaves of kale and spinach, 
Farmlife is a cornucopia of inspiration for 
living more intentionally and more inter-
actively with our surroundings.

Editors: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 28 cm
Price: ca. € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-918-7

Fresh eggs. Grandmother's pickling jars. Backyard orchards. Return to the  
good life with this inspiring volume. 

New Farmers and  
Growing Food

Release: September 2017

FARMLIFE

[  SAMPLE COVER  ]
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Food & BeverageS Food & BeverageS

Editors: Simone Hawlisch & Gestalten
Features: Full color, hardcover,  
stitch bound, 208 pages, 21 × 26 cm
Price: ca. € 35.00 (D) £ 30 $ 40
ISBN: 978-3-89955-643-8

STAY FOR 
BREAKFAST!

Breakfast can range from a simple cup of 
coffee to a leisurely brunch. While every-
one has their own morning ritual, each 
is rich in details and differences. Stay for 
Breakfast! presents breakfast ideas for a cor-
nucopia of occasions —from poached eggs 
to cold-pressed juices to the classic English 
breakfast. Its recipes offer readers the oppor-
tunity to rediscover traditions, to find entic-
ing new possibilities, and to make time for a 
morning meal and for themselves.

Stay for Breakfast! provides inspiration 
for creating the perfect start to any day. 
Whether for adults or children, gourmets or 
athletes, friends or lovers, explore the varied 
incarnations of breakfast: from a meal for 
one to a family picnic. 

The perfect breakfast for all occasions: breakfast in bed for two, with children, 
seated at a long table surrounded by friends and family, a luxurious gourmet 
meal, an outdoor picnic, or a healthy component to a fit lifestyle. Stay for 
Breakfast! offers tasty recipes and photos to ensure a great breakfast for any and 
every occasion.

Recipes for  
Every Occasion

Release: August 2017

[  SAMPLE COVER  ]



81BACKLIST

Food & BeverageS

80 RECENT LIST

Food & BeverageS

Editors: Hendrik Haase & Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 28 cm
Price: € 39.90 (D)  £ 35  $ 55
ISBN (U.K. Edition): 
978-3-89955-596-7

ISBN (U.S. Edition): 
978-3-89955-637-7

Editors: Sylvia Kopp & Gestalten 
Features: Full color, hardcover, 
stitch bound, 248 pages, 24 × 28 cm
Price: € 35 (D)  £ 30  $ 49.95
ISBN: 978-3-89955-533-2

Editors: Giulia Pines & Gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages, 24 × 28 cm
Price: € 39.90 (D)  £ 35  $ 55
ISBN: 978-3-89955-585-1

Editor: Thomas Horne
Features: Full color, hardcover, 
stitch bound, 168 pages, 21 × 26 cm
Price: € 29.90 (D)  £ 25  $ 39.95
ISBN: 978-3-89955-564-6

Editors: Cathrin Brandes,  
Christian Schneider,  
Dirk Mönkemöller & Gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages, 24 × 28 cm
Price: € 38 (D)  £ 32.50  $ 49.95 
ISBN: 978-3-89955-571-4

CRAFTED MEAT
The New Meat Culture:  
Craft and Recipes

BARLEY & HOPS
The Craft Beer Book

OUT OF THE JAR
Crafted Spirits & Liqueurs

THE DELICIOUS
A Companion to  
New Food Culture

ON BEER AND FOOD
The Gourmet’s Guide  
to Recipes and Pairings

Light and healthy dishes from the Mediterranean: Divine Food leads us through 
local markets, showcases recipes from Arab and Jewish cuisine, and illustrates how 
Israelis and Palestinians really cook.

Divine Food takes readers on a culinary jour-
ney through Israeli and Palestinian cuisine 
and its local varieties —from the Arab-Jewish 
kitchen of the north to nomadic specialties 
of the Negev Desert, from the contemporary 
food scene of Tel Aviv to the fish dishes of 
the coast. The book presents a wide range 
of delicious recipes. Because the food of the 
region is characterized by authenticity and 
tradition, it also provides insight into the 
origins of iconic dishes. Both a stunning re-
gional portrait and a go-to cookbook, Divine 
Food is a must-have for any foodie.

	 The author of several cookbooks, art 
director and publicist  DAVID HALIVA  
has teamed up with a handpicked group 
of chefs, restaurateurs, and photographers 
to produce Divine Food. With 15 years of 
experience shaping corporate identities 
for Israeli companies and organizations, 
he is also the founder of the magazine  
42 Degrees, which has made a lasting 
impact on Tel Aviv’s creative scene.

[/]	� “With Israeli and Palestinian dishes 
impressing from here to Haifa, a beau-
tiful new book sheds light on the story 
behind the menus.” The Jewish Chronicle

DIVINE FOOD 

Israeli and Palestinian Food 
Culture and Recipes

Editors: David Haliva & Gestalten 
Features: Full color, hardcover,  
stitch bound, 304 pages, 21 × 26 cm
Price: € 35 (D)  £ 30  $ 45
ISBN: 978-3-89955-642-1

172 173 RECIPES /  JERUSALEM

ROOTED  
IN 
TRADITION

Recipes from Jerusalem rely on 
a lot of root vegetables, lamb, 
and tomato sauces. Dishes often 
require long roasting or baking 
times, but the result is outstand-
ing texture and flavor. Stuffed 
dishes mingle hardy vegetables 
with aromatic meats and grains, 
while herbs that grow wild in 
the mountains surrounding the  
city make an appearance in 
casseroles, soups, and even the 
humble omelet.
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JE RUS A L E M

R ECI PE S

ROASTED CAULIFLOWER  
AND CHICKPEA SALAD

BABY ZUCCHINI  
AND LABANEH SALAD

HERB OMELET

JERUSALEM  
ARTICHOKE SOUP

SWISS CHARD  
AND MEATBALL SOUP

OKRA IN TOMATO SAUCE

ROASTED CARROTS  
WITH POMEGRANATE  
AND CITRUS SAUCE 

JERUSALEM-STYLE  
BAGELS

SOURDOUGH BAGELS

CHALLAH BREAD

SEPHARDIC STUFFED  
PASTRIES

JERUSALEM KUGEL 

JERUSALEM-STYLE  
CHICKEN SOFRITO

LAMB AND FENNEL  
PATTIES

LAMB SHAWARMA  
WITH TAHINI

ACORN SQUASH STUFFED 
WITH RICE AND LAMB

ONIONS STUFFED  
WITH MEAT AND RICE 

LAMB CASSEROLE  
WITH LEMON,  
ROSEMARY, AND GARLIC

MACARONI HAMIN 

ROSEWATER MALABI  
CUSTARD WITH  
WILD BERRY SYRUP

ALMOND POUND CAKE

MARZIPAN COOKIES

ORANGE SEMOLINA CAKE

CITRUS POPPY SEED  
STRUDEL

Masabeha, a vari­
ation of hummus in 
which whole chick­
peas are mixed with 
lemon­spiked tahini 
and gar nished liber­
ally with paprika.

244 245 RECIPES /  THE SOUTH

This dish takes a few components of the classic Mediterranean 
salad niçoise — the best parts, really — and serves them alone, 
instead of as a topping. The result is a warming, comforting side 
dish that will somehow feel both familiar and unusual upon  
first bite. It would pair well with other meze as part of a larger 
meal, but is also satisfying enough to be the star of the show  
on its own.

I N G R E D I E N T S

14 oz. ( 400 g ) small potatoes, 
 peeled and halved lengthwise
2 tbsp. olive oil
1 tbsp. coarse salt,  
 plus ½ tsp. for roasting
½ tsp. freshly ground  
 black pepper
14 oz. ( 400 g ) fresh green beans, 
 trimmed

Dressing 
1 tbsp. Dijon mustard
3 tbsp. olive oil
1 tbsp. pomegranate  
 concentrate
1 tbsp. freshly squeezed  
 lemon juice
1 tbsp. thyme leaves
4 tbsp. finely chopped  
 fresh parsley
½ tsp. fine salt
½ tsp. freshly ground  
 black pepper
½ cup ( 100 g ) Kalamata olives, 
 pitted

D I R E C T I O N S

Preheat oven to 428 °F ( 220 °C ).
Line a roasting tray with baking paper. Arrange potatoes on  
the tray, cut side up. Drizzle with olive oil and sprinkle ½ teaspoon  
salt and the ground pepper.
Roast for 25 – 30 minutes, until potatoes are golden and soft enough  
to pierce with a fork.
Meanwhile, fill a medium bowl with ice water.
Fill a large saucepan with 2 qt. ( 2 l ) of water. Add one tablespoon of  
coarse salt and bring to a boil. Add the beans and cook for 7 – 8 minutes, 
until al dente.
Remove the beans from the pan with a slotted spoon and shock  
in the ice water for 5 minutes.
Place all the dressing ingredients except the olives in a jar, close it,  
and shake well until the dressing is smooth.
Combine the potatoes, green beans, and olives in a large serving bowl.  
Pour the dressing on top, mix gently, taking care to leave the potatoes 
intact, and serve.

WARM POTATO  
SALAD WITH GREEN 
BEANS AND OLIVES

SE RV E S 4

L E V E L:  S I M PL E 

4 5 INTRODUCTION

I N T RODUC T ION

From large cities with diverse popula­
tions to tiny villages built into the 
hill sides, everyone can unite over food.
Opposite page: Modern, bustling,  
be au   tifully designed spaces, such as 
Ha’achim restaurant in Tel Aviv, sig nal  
to diners that they’re about to ex­
perience a new take on Israeli cuisine.

From regional to global, ancient 
to contemporary, many a dish 
in this part of the world dates 
back millennia, has a story that 
could fill a history book, and 
has been recreated in a hundred 
new ways. With flavors that 
echo across the ages and also  
stir up plenty of debate, this is 
food with roots and wings.

FOOD  
FROM THE  
PROMISED 
LAND

By: Monocle 
Features: Full color, linen hardcover,  
stitch bound, 338 pages, 20 × 26.5 cm
Price: € 45 (D)  £ 40  $ 60
ISBN: 978-3-89955-668-1

THE MONOCLE GUIDE 
TO DRINKING & DINING
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THE MONOCLE 
TRAVEL GUIDE 
SERIES

The definitive travel guides that make you feel like a local wherever you go.

Monocle reports from around the globe. As 
its editors and correspondents dart from city 
to city, they get to know the best places to 
rest their heads, stretch their limbs, and kick 
back with a contact in a hard-to-find cocktail 
bar. That information is now available in The 
Monocle Travel Guide Series: a line-up of titles 
that speaks to readers in an informed but in-
formal way about everything from architec-
ture to art, late-night bars to early-morning 
markets. Designed to be compact and collect-
able, these books go beyond the traditional 
tourist beats to make sure visitors get the best 
out of a city —no matter how short their stay. 
The guides are also discerning: they will not 
list a hundred places to eat, but they will focus 
on what is best for any occasion.

[◊]	The magazine, MONOCLE, covers the  
world with its network of bureaus in New 
York, Toronto, Zurich, Hong Kong, Istanbul, 
Tokyo, and Singapore. It also employs 
more than 30 dedicated correspondents — 
in cities from Bangkok to Bogotá, São 
Paolo to Stockholm—as well as a team 
of on-the-road reporters based out of its 
headquarters in London. This team’s deep 
understanding of cities and all they have 
to offer has now been compiled in The 
Monocle Travel Guide Series.

[/]	� “Just what we look for in a travel guide. 
To-the-point, with competent recommen-
dations and a clear stance.” Skylines

By: Monocle
Monocle editor in chief: Tyler Brûlé
Monocle editors: Andrew Tuck, Joe Pickard
Features: Full color, hardcover, stitch bound,  
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15

SAN FRANCISCO
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15.00 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-921-7 

LISBON
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15.00 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-922-4

KYOTO
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15.00 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-924-8

MUNICH
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15.00 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-925-5

MILAN
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15.00 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-923-1
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LONDON 
Editors: Tyler Brûlé, Andrew Tuck, 
Nelly Gocheva
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-573-8

TOKYO 
Editors: Tyler Brûlé, Andrew Tuck, 
Nelly Gocheva
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-574-5

MADRID 
Editors: Tyler Brûlé, Andrew Tuck, 
Nelly Gocheva
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-624-7

NEW YORK 
Editors: Tyler Brûlé, Andrew Tuck, 
Nelly Gocheva
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-575-2

HONG KONG 
Editors: Tyler Brûlé, Andrew Tuck, 
Nelly Gocheva
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-576-9

BANGKOK 
Editors: Tyler Brûlé, Andrew Tuck, 
Nelly Gocheva
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-633-9

ISTANBUL 
Editors: Tyler Brûlé, Andrew Tuck,  
Sophie Grove, Christopher Lord
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-623-0

MIAMI 
Editors: Tyler Brûlé, Andrew Tuck,  
Ed Stocker
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-632-2

RIO DE JANEIRO 
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-634-6

PARIS 
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-658-2

HONOLULU 
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-660-5

SYDNEY 
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-659-9

COPENHAGEN 
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN:978-3-89955-682-7

VIENNA 
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-662-9

SINGAPORE 
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-622-3

LOS ANGELES 
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-680-3

TORONTO 
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-683-4

BERLIN 
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-679-7

ROME 
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-681-0

VENICE 
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15.00 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-903-3 

AMSTERDAM 
Editors: Tyler Brûlé, Andrew Tuck, 
Joe Pickard
Features: Full color, hardcover, stitch bound, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15.00 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-905-7 

STOCKHOLM 
Editors: Tyler Brûlé, Andrew Tuck,  
Joe Pickard
Features: Full color, hardcover, 
ribbon bookmark, 148 pages, 14 × 21 cm
Price: € 15.00 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-904-0 
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LOST iN TRAVEL 
GUIDE SERIES

NEW

Getting lost is diving headfirst into what makes each city its own.

LOST iN guides present cities from the per-
spective of creative locals. Artists, chefs, 
designers, and musicians share their pas-
sion for their hometown. Their tips are 
complemented by in-depth stories, photo 
showcases, and fiction—revealing the true 
essence of the city. 

Get lost in the sights, sounds, and flavors 
that make a place unique.

By: Lost in the City
Credits: LOST iN
Managing Directors: Joseph Djenandji,  
Philipp Majcher
Editor-in-Chief: Uwe Hasenfuss 
Features: Full color, softcover, stitch bound,  
68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12

LOST iN BRUSSELS
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-946647-21-8

LOST iN SAN FRANCISCO
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-946647-10-2 

LOST iN HELSINKI
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-946647-19-5

LOST iN MUNICH
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-946647-13-3

LOST iN MADRID
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-946647-20-1

LOST iN MONTREAL
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-946647-16-4
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Culture  Art on the Edge

Gehry, Basquiat and Kusama alongside emerging 
regional artists—DTLA’s offering is diverse enough 
to quench the thirst of most art lovers. The Broad, 
newest neighbour to the LA Philharmonic, exhibits 
a private collection up there with any great city’s 
modern art museum. Note that entrance is free 
but tickets should be booked in advance. MOCA’s 
three locations, meanwhile, focus on relevant art 
produced after 1940, with Little Tokyo’s Geffen 

Contemporary exhibiting in a former police 
garage. Blurring the lines between art and com-
merce is Museum as Retail Space, an independent 
exhibition venue featuring regional artists and  
a shop stocking handmade wares that are  
both art and object. And proven classic LACMA 
 illuminates with installations like Chris Burden’s 
“Urban Light” (pictured).
• Downtown, various locations, see Index p.63

Downtown LA

Urban Nexus

Shop  Page Filler

Despite what its name would indicate, The Last 
Bookstore in DTLA is a beacon of hope for brick-
and-mortar booksellers everywhere. Spanning  
an impressive 2,000 square metres, the two-storey 
shop houses a gallery space in collaboration with 
a local art collective, an adorable little shop that 
stocks locally-made stationery, and its very own 
vinyl and graphic novel departments. Upstairs in 
the rare books section, walk through the tunnel  
of tomes to reach a sci-fi lover’s fantasy—an entire 
section dedicated to antique editions. 
• The Last Bookstore, 453 S Spring St, Downtown, 
lastbookstorela.com

Shop  Foot Traffic

East 3rd Street is one of LA’s few pedestrian 
havens. Steps away from the infamous American 
Hotel you’ll find Poketo, a stationery and hand-
made goods store specialising in colourful, 
 quality wares made by local hands.  Neighbouring 
Apolis serves up fair trade menswear and art 
shows with complimentary coffee to boot. Expect 
to find the owners manning the till and don’t be 
shy to ask for recommendations. Just next door  
at Alchemy Works everything is for sale—even 
the sweet vintage car in the middle of the room. 
 Settle down with a coffee and a copy of “The 
Believer” or peruse the Warby Parker showroom. 
• Downtown, various locations, see Index p.63

Food  Mexicano Moderno

Any LA foodie up on their Mexican cuisine will 
point to B.S. Taqueria and Broken Spanish. Chef 
Ray García is the man behind both establish-
ments, whose fresh takes on Mexican staples 
have brought him a sweeping triumph on the Los 
Angeles food scene. While B.S. Taquería offers 
informal treats like churros, tacos and rice and 
beans in a kitschy, youthful atmosphere, Broken 
Spanish caters to finer diners with dishes like 
reimagined tamales and fresh snapper.
• Downtown, various locations, see Index p.63

The vertical, industrialised answer to LA’s suburban sprawl, Downtown’s 
story is one of rebirth. From gritty wasteland to epicentre of cool, the 
DTLA skyline is as full of history as it is surprises
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LOST iN BUENOS AIRES
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-946647-07-2 

LOST iN CAPETOWN
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-946647-08-9

LOST iN LOS ANGELES
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-00052-805-7 

LOST iN IBIZA
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-946647-00-3 

LOST iN LONDON
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-00048-130-7 

LOST iN AMSTERDAM
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-00047-389-0

LOST iN COPENHAGEN
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-946647-02-7

LOST iN LISBON
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-946647-01-0

LOST iN MILAN
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-00048-733-0 

LOST iN  VIENNA
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-00048-381-3

LOST iN ZURICH
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-946647-04-1 

LOST iN WARSAW
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-946647-03-4 

LOST iN BARCELONA
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-00049-198-6

LOST iN NEW YORK
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-00049-494-9

LOST iN BERLIN
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-00045-169-0 

LOST iN PARIS
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-00045-170-6 

LOST iN FRANKFURT
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-00050-272-9

LOST iN STOCKHOLM
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-00052-496-7

LOST iN MIAMI
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-946647-05-8 

LOST iN TOKYO
By: Lost in the City 
Features: Full color, softcover,  
stitch bound, 68 pages, 16 × 21 cm
Price: € 10 (D)  £ 9  $ 12
ISBN: 978-3-946647-06-5



NEW

9392

Travel Travel

Features: Fold-out maps in one sheet,  
unless otherwise stated
Size: Approx. A6 (14.8 × 21 cm) unfolding to A3 
(29.7 × 42 cm) or A2 (42 × 59.4 cm) 
Price: € 5 (D)  £ 4  $ 6.95
Minimum order quantity of 5 per guide

Small and tightly focused, our guides are concise city tours in a handy fold-out 
format that slips neatly into an intrepid traveller’s pocket.

HERB LESTER 
GUIDES

Our aim is to introduce readers to new places 
as well as re-evaluating familiar ones, and 
we are as keen to find a new way to see the 
Louvre as we are to discover an untouched 
1950s café. Informed by on-the-ground re-
search, our one-sheet guides and maps un-
cover what makes a city special. They are 
written and researched in-house, and an il-
lustrator who has been specially chosen for 
the subject designs each one.

Whether it’s an excursion into the green-
er areas of London (more numerous than you 
might think), Paris’s beatnik bookshops, 
the otherworldly landscape just outside 
Reykjavik, or the watering holes of Brooklyn, 
we highlight what makes a place distinctive 
with our specialist knowledge and illustra-
tions with vintage charm.

In A6 format, the guides fit easily into 
a pocket and then expand out to A3 or 
A2 to display the attractions of each city. 
Each fine-quality sheet is litho-printed in 
England on 100% recycled stock.

[/]	�“Smartly designed and cleverly edited 
– these are maps that I wouldn’t be 
ashamed of opening up on a crowded 
street in any city, even my own.” Matthew 
Hranek, GQ

[/]	�“Beautiful maps of overlooked aspects of 
London and beyond.” The Guardian

LOOKING FOR THE USUAL 
AND UNUSUAL

AUTHENTICALLY HAMBURG
This rough and ready port has a softer side 
too. There are wonderful parks, coffee shops 
(and even a coffee museum). It has special-
ist record stores, a miniature city and an Art 
Deco tunnel that runs beneath the Elbe. Our 
guide has all you need for a few days in this 
historic town – where to eat, drink, shop and 
what to see. 
ISBN: 978-1-910023-87-7

EVERYBODY LOVES PORTO
There’s no need to rush in Porto, in fact the 
steep hills make it ill advised to even try. This 
is a city made for wandering – down through 
the winding streets of the Baixa district to 
the river; through Casa de Serralves, an Art 
Deco mansion and contemporary art gallery. 
ISBN: 978-1-910023-80-8 

VALENCIA: EASY DOES IT
Orange groves, palm trees, sun and sea – no, 
not California, but this engaging city on 
Spain’s southeastern coast. It’s a relaxed place 
to visit, with plenty of to do, whatever your 
pace. There’s the Mercado Central, the vast City 
of Arts and Sciences, independent shops selling 
baskets, espadrilles and Spanish-made designs, 
and of course, the best paella you’ll ever eat. 
ISBN: 978-1-910023-81-5 

E A S Y  D O E S  I T

A GUIDE TO THE USUAL AND UNUSUAL FROM

MEET YOU IN MILAN
The scale and variety of Milan is daunting; 
it’s bigger and brasher than its southern 
cousins and less immediately eye-catching, 
but a little exploring reveals a bewitching 
city. Alongside global fashion franchises, tra-
ditional family-run shops thrive, and while 
sushi may have its adherents, classic osterias 
and pasticcerias dominate our suggestions.
ISBN: 978-1-910023-58-7 

LIVERPOOL: FOR REAL
Liverpool has had its share of good times and 
bad; today its fortunes are again on the rise, 
with a new generation of independent shops 
and businesses bringing fresh energy to the 
city. This guide selects the best of Liverpool 
today–while keeping an eye on its remarkable 
history, taking in Georgian streets, Victorian 
pubs and even a sighting of the Fab Four.
ISBN: 978-1-910023-86-0

VENICE STEP LIGHTLY
Our guide takes in many of the classic attrac-
tions, but finds time too for modern art, and 
trips to smaller islands in the lagoon, along 
with plenty of recommendations for quick 
meals and snacks that’ll have you eating like 
the locals do.
ISBN: 978-1-910023-78-5 

DESTINATION HELSINKI
Saunas, cosy cafes, modern art, an impec-
cable design pedigree and even churches with 
secular appeal – it’s no wonder the Finnish 
capital casts a spell over visitors. Our guide 
serves as an introduction to this magical 
Nordic city, with suggestions for sightseeing, 
shopping, eating and drinking.
ISBN: 978-1-910023-79-2

THERE IS  
NO COVER 
AVAILABLE 
YET

HAVANA: RIGHT NOW
Cuba is beginning to emerge from its long 
hibernation, once again becoming a popular 
tourist destination. It remains a Communist 
country with a highly regulated economy, yet 
today small businesses such as private res-
taurants and farmer’s markets are beginning 
to thrive and many of its historic attractions 
are still open for business. 
ISBN: 978-1-910023-90-7 

THERE IS  
NO COVER 
AVAILABLE 
YET
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Title City ISBN Price

Writing London London 978-1-910023-53-2 € 5 (D)  £ 4  $ 6.95

An Uncle’s Guide To London London 978-1-910023-01-3 € 5 (D)  £ 4  $ 6.95

Clandestine London London 978-1-910023-05-1 € 5 (D)  £ 4  $ 6.95

The Look Of London London 978-1-910023-09-9 € 5 (D)  £ 4  $ 6.95

At Your Service: London’s Best Specialist Suppliers London 978-1-910023-11-2 € 5 (D)  £ 4  $ 6.95

London’s Larder London 978-1-910023-49-5 € 5 (D)  £ 4  $ 6.95

Wild London London 978-1-910023-68-6 € 5 (D)  £ 4  $ 6.95

London: Wish You Were There London 978-1-910023-08-2 € 5 (D)  £ 4  $ 6.95

How To Find Old New York New York 978-1-910023-13-6 € 5 (D)  £ 4  $ 6.95

Party of One: New York New York 978-1-910023-76-1 € 5 (D)  £ 4  $ 6.95

A Manhattan Bar For All Reasons New York 978-1-910023-37-2 € 5 (D)  £ 4  $ 6.95

A Brooklyn Bar For All Reasons (2nd Edition) New York 978-1-910023-89-1 € 5 (D)  £ 4  $ 6.95

The Velvet Underground Map of New York  New York 978-1-910023-50-1 € 5 (D)  £ 4  $ 6.95

Brooklyn: 42 Reasons Why New York 978-1-910023-57-0 € 5 (D)  £ 4  $ 6.95

Writing Manhattan (2nd Edition) New York 978-1-910023-72-3 € 5 (D)  £ 4  $ 6.95

Eating Queens: Around the world on the 7 train New York 978-1-910023-71-6 € 5 (D)  £ 4  $ 6.95

It’s Nice To Be Alone In Paris Paris 978-1-910023-25-9 € 5 (D)  £ 4  $ 6.95

Paris For Pleasure-Seekers Paris 978-1-910023-26-6 € 5 (D)  £ 4  $ 6.95

Paris: Small Shops Paris 978-1-910023-51-8 € 5 (D)  £ 4  $ 6.95

Paris En Famille Paris 978-1-910023-27-3 € 5 (D)  £ 4  $ 6.95

Let Me Tell You About Madrid (Sep. 2017) Madrid 978-1-910023-91-4 € 5 (D)  £ 4  $ 6.95

Rome: Moods & Places Rome 978-1-910023-30-3 € 5 (D)  £ 4  $ 6.95

Lisbon: Here’s Why Lisbon 978-1-910023-33-4 € 5 (D)  £ 4  $ 6.95

Barcelona At Ease Barcelona 978-1-910023-55-6 € 5 (D)  £ 4  $ 6.95

Hello Bilbao Bilbao 978-1-910023-54-9 € 5 (D)  £ 4  $ 6.95

When We Think Of Berlin Berlin 978-1-910023-52-5 € 5 (D)  £ 4  $ 6.95

Supertime Amsterdam Amsterdam 978-1-910023-34-1 € 5 (D)  £ 4  $ 6.95

Copenhagen: The Good Life Copenhagen 978-1-910023-31-0 € 5 (D)  £ 4  $ 6.95

A Stockholm Interlude Stockholm 978-1-910023-35-8 € 5 (D)  £ 4  $ 6.95

Around Reykjavik Reykjavik 978-1-910023-60-0 € 5 (D)  £ 4  $ 6.95

An Edinburgh Companion Edinburgh 978-1-910023-70-9 € 5 (D)  £ 4  $ 6.95

A Glasgow Companion Glasgow 978-1-910023-69-3 € 5 (D)  £ 4  $ 6.95

Distinctively San Francisco San Francisco 978-1-910023-20-4 € 5 (D)  £ 4  $ 6.95

The Raymond Chandler Map Of Los Angeles Los Angeles 978-1-910023-46-4 € 5 (D)  £ 4  $ 6.95

Hello Chicago Chicago 978-1-910023-14-3 € 5 (D)  £ 4  $ 6.95

Seattle: Rain Or Shine Seattle 978-1-910023-23-5 € 5 (D)  £ 4  $ 6.95

Speaking Of Portland Portland 978-1-910023-24-2 € 5 (D)  £ 4  $ 6.95

Mr Lester Goes To Washington Washington 978-1-910023-59-4 € 5 (D)  £ 4  $ 6.95

Miami: An Open Invitation Miami 978-1-910023-22-8 € 5 (D)  £ 4  $ 6.95

New Orleans: Good Times New Orleans 978-1-910023-43-3 € 5 (D)  £ 4  $ 6.95

Tokyo: A Very Brief Introduction Tokyo 978-1-910023-36-5 € 5 (D)  £ 4  $ 6.95

An Appetite for Melbourne Melbourne 978-1-910023-42-6 € 5 (D)  £ 4  $ 6.95

Out There: The Solar System For Tourists Solar System 978-1-910023-41-9 € 5 (D)  £ 4  $ 6.95

HOW TO READ THE MENU
This set of Italian, French and Spanish 
phrase books is small and discreet to avoid 
the embarrassment of taking out a huge book 
in a restaurant.
By: Herb Lester 
Size: 6.4 × 10.2 cm
Price: € 9 (D)  £ 8  $ 11.95
ISBN: 978-1-910023-40-2

9 781910 023402 >

ISBN 978-1-910023-40-2

THE EVERYWHERE BOX
You want the world? And you want it now? 
No problem! Our Everywhere Box gives you 
just what you desire. We’ve put together a 
comprehensive collection of our guides in a 
box that will look splendid on a desk, on a 
shelf, and, of course, as a gift. 
By: Herb Lester 
Size: 17.4 × 14.4 × 9.3 cm
Price: € 140 (D)  £ 120  $ 150
ISBN: 978-1-910023-77-8

9 781910 023778 >

ISBN 978-1-910023-77-8

LONDON ADRESS BOOK
For seven years Herb Lester has been docu-
menting London’s most interesting shops, 
restaurants, cafes, parks, museums and gal-
leries in printed guides. Now we present Herb 
Lester’s London Address Book, a selection of 
those places that make the city special.
Price: € 12.50 (D)  £ 12  $ 15
ISBN: 978-1-910023-63-1

HOW TO FIND OLD LOS 
ANGELES: A TRAVEL GUIDE
An expanded and revised version of our 
guide How To Find Old LA, this book delves 
deep into the City Of Angels’ best-preserved 
treasures  – from a racetrack frequented by 
Charles Bukowski to old-time Hollywood 
hangouts.
Price: € 10 (D)  £ 10  $ 15
ISBN: 978-1-910023-67-9

9 781910 023679 >

ISBN 978-1-910023-67-9

HOW TO GET OUT OF 
LONDON WITHOUT  
REALLY TRYING
Easy escapes from the big city using only 
public transport. Whether you’re in need of 
a country ramble or a last-minute day trip 
to the seaside, temporarily leaving the Big 
Smoke has never been easier. 
Price: € 10 (D)  £ 10  $ 15
ISBN: 978-1-910023-62-4

9 781910 023624 >

ISBN 978-1-910023-62-4

TRAVELLER’S PLAYING 
CARDS
A poker-sized deck featuring 54 useful 
phrases in three languages
By: Herb Lester 
Contents: Deck of 54 playing cards
Size: 9.3 × 6.6 × 2 cm
Price: € 12.50 (D)  £ 12  $ 15
ISBN: 978-1-910023-84-6

9 781910 023846 >

ISBN 978-1-910023-84-6

LUGGAGE TAGS
A pack of four labels  
for air, rail, land, and sea
By: Herb Lester 
Contents: Pack of 4 luggage tags
Size: A6 (10.5 × 14.8 cm)
Price: € 7 (D)  £ 6  $ 9
ISBN: 978-1-910023-83-9

9 781910 023839 >

ISBN 978-1-910023-83-9

HERB LESTER GUIDES

YOUR ROOM IS READY
A box set of eight notepads  
from fictional hotels 
By: Herb Lester 
Contents: 8 notepads 
Size: Each notepad A6 (10.5 × 14.8 cm)
Price: € 20 (D)  £ 18  $ 25
ISBN: 978-1-910023-82-2 

9 781910 023822 >

ISBN 978-1-910023-82-2

THERE IS  
NO COVER 
AVAILABLE 
YET
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